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ABSTRAK 

Irda Yanti, 1810412620018, 2025. Pengaruh Harga dan Kualitas 

Pelayanan Terhadap Kepuasan Konsumen Pada Jasa Gojek di Banjarmasin. 

Pembimbing : Fitriyadi. 

Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh 

signifikan secara parsial dan simultan Harga dan Kualitas Pelayanan Terhadap 

Kepuasan Konsumen Pada Jasa Gojek di Banjarmasin.  

Metode penelitian ini menggunakan pendekatan kuantitatif. Sampel 

diambil sebanyak 100 responden dengan teknik non-probability sampling. 

Pengumpulan data menggunakan kuesioner dan analisis data menggunakan 

regresi linear berganda. 

Hasil penelitian ini menunjukkan bahwa harga (X1) berpengaruh 

signifikan terhadap kepuasan konsumen (Y), kualitas pelayanan (X2) berpengaruh 

terhadap kepuasan konsumen (Y). Secara simultan harga (X1) dan kualitas 

pelayanan (X2) berpengaruh signifikan terhadap kepuasan konsumen (Y). 

Kata Kunci : Harga, Kualitas Pelayanan, Kepuasan Konsumen. 
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ABSTRACT 

Irda Yanti, 1810412620018, 2025. The Effect of Price and Service Quality 

on Consumer Satisfaction on Gojek Services in Banjarmasin. Supervisor: 

Fitriyadi. 

This study aims to determine and test the significant effect partially and 

simultaneously of Price and Service Quality on Consumer Satisfaction on Gojek 

Services in Banjarmasin.  

 This research method uses a quantitative approach. Samples were taken 

as many as 100 respondents with non-probability sampling techniques. Data 

collection using questionnaires and data analysis using multiple linear 

regression. 

The results of this study indicate that price (X1) has a significant effect on 

consumer satisfaction (Y), service quality (X2) has an effect on consumer 

satisfaction (Y). Simultaneously, price (X1) and service quality (X2) have a 

significant effect on consumer satisfaction (Y). 

Keywords: Price, Service Quality, Consumer Satisfaction. 
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