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ABSTRAK 

Putu Icha Rahjayanti, 2210412120007, 2026. Pengaruh Kepercayaan dan 

Fasilitas Terhadap Kepuasan Pelanggan Jasa Transportasi BTS Trans Banjarbakula 

Koridor 4 Bati-Bati, dibawah bimbingan Humaidi. 

Penelitian ini bertujuan untuk menguji dan mengetahui pengaruh secara 

parsial dan simultan Kepercayaan dan Fasilitas Terhadap Kepuasan Pelanggan Jasa 

Transportasi BTS Trans Banjarbakula Koridor 4 Bati-Bati. Penelitian ini 

menggunakan pendekatan kuantitatif dengan jumlah sampel sebanyak 113 

responden, yang dipilih menggunakan teknik purposive sampling. Kriteria 

responden adalah berusia minimal 15 tahun, Penumpang yang telah menggunakan 

layanan BTS Trans Banjarbakula minimal dua kali, dan Penumpang dengan tujuan 

perjalanan kerja, pendidikan, dan keperluan lainnya. Pengumpulan data 

menggunakan kuesioner dan analisis data menggunakan regresi linear berganda. 

Hasil penelitian ini membuktikan Kepercayaan dan Fasilitas secara parsial 

dan simultan berpengaruh signifikan Terhadap Kepuasan Pelanggan Jasa 

Transportasi BTS Trans Banjarbakula Koridor 4 Bati-Bati. 

 

Kata kunci : Kepercayaan, Fasilitas, Kepuasan Pelanggan 
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ABSTRACT 

Putu Icha Rahjayanti, 2210412120007, 2026. The Influence of Trust and 

Facilities on Customer Satisfaction Of BTS Transbanjarbakula Transportation 

Service Corridor 4 Bati-Bati, supervised by Humaidi. 

This study aims to examine and determine the partial and simultaneous 

influence of Trust and Facilities on Customer Satisfaction of BTS 

Transbanjarbakula transportation services corridor 4 Bati-Bati. This study used a 

quantitative approach with a total sample of 113 respondents selected using the 

purposive sampling technique. The criteria for respondents were : at least 15 years 

old; passengers who have used BTS Transbanjarbakula services at least twice; and 

passengers with travel purposes for work, education, or other needs. Data 

collection was conducted using questionnaires, and data analysis used multiple 

linear regression.  

The results of this study proved that Trust and Facilities, both partially and 

simultaneously, had a significant influence on Customer Satisfaction of BTS 

Transbanjarbakula transportation services Corridor 4 Bati-Bati. 

 

Keywords : Trust, Facilities, Customer Satisfaction.    
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