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ABSTRAK 

Arya Bagus Prasetya, 2110414310073, 2026, Hubungan antara Motif dan 
Tingkat Kepuasan dalam Mengakses Akun TikTok @ussfeeds (Studi pada 
Generasi Z di Kota Banjarmasin) di bawah bimbingan Muhammad Ainani. 

Perkembangan TikTok sebagai media sosial berbasis video pendek telah 

mengubah pola konsumsi informasi dan hiburan di kalangan Generasi Z. Salah satu 

akun yang banyak diakses adalah @ussfeeds yang menyajikan konten mengenai 

budaya populer, gaya hidup, dan berbagai informasi yang dikemas secara singkat 

serta interaktif. Berdasarkan fenomena tersebut, penelitian ini bertujuan untuk 

mengetahui hubungan antara motif dan tingkat kepuasan Generasi Z di Kota 

Banjarmasin dalam mengakses akun TikTok @ussfeeds. 

Penelitian ini menggunakan pendekatan kuantitatif dengan desain deskriptif 

korelasional. Sampel penelitian berjumlah 400 responden yang ditentukan 

menggunakan rumus Slovin dengan teknik purposive sampling. Data dikumpulkan 

melalui penyebaran kuesioner dan dianalisis menggunakan statistik deskriptif serta 

uji Korelasi Pearson Product Moment untuk mengetahui hubungan antara variabel 

motif dan tingkat kepuasan. 

Hasil penelitian menunjukkan bahwa uji Korelasi Pearson menghasilkan 

nilai koefisien korelasi sebesar r = 0,275 dengan nilai signifikansi Sig. < 0,001, 

yang menunjukkan adanya hubungan positif dan signifikan antara motif dan tingkat 

kepuasan Generasi Z dalam mengakses akun TikTok @ussfeeds di Kota 

Banjarmasin. Motif informasi merupakan dimensi dengan nilai rata-rata tertinggi 

(2,91), sedangkan kepuasan identitas pribadi memiliki nilai rata-rata terendah 

(2,54). Selain itu, rata-rata tingkat kepuasan yang diperoleh (2,767) lebih tinggi 

dibandingkan rata-rata motif yang dicari (2,694), sehingga menunjukkan adanya 

kesenjangan kepuasan (gratification discrepancy) yang positif. Dengan demikian, 

dapat disimpulkan bahwa terdapat hubungan positif yang signifikan. 

 

Kata Kunci: Motif, Kepuasan, Uses and Gratifications, TikTok, @ussfeeds, 

Generasi Z. 
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ABSTRACT 

Arya Bagus Prasetya, 2110414310073, 2026, The Relationship Between Motives 

and Satisfaction in Accessing the @ussfeeds TikTok Account (A Study of 

Generation Z in Banjarmasin City) under the supervision of Muhammad Ainani. 

The rapid growth of TikTok as a short-video social media platform has 

transformed the way Generation Z consumes information and entertainment. One 

of the most popular accounts among young audiences is @ussfeeds, which provides 

content related to popular culture, lifestyle, and current information in an engaging 

and interactive format. Based on this phenomenon, this study aims to examine the 

relationship between motives and the level of satisfaction among Generation Z in 

Banjarmasin City in accessing the @ussfeeds TikTok account. 

This study employed a quantitative approach with a descriptive 

correlational research design. The sample consisted of 400 respondents selected 

using the Slovin formula and purposive sampling technique. Data were collected 

through a questionnaire and analyzed using descriptive statistics and the Pearson 

Product-Moment Correlation test to determine the relationship between motives 

and satisfaction. 

The findings indicate that the Pearson correlation test produced a 

correlation coefficient of r = 0.275 with a significance value of Sig. < 0.001, 

indicating a positive and statistically significant relationship between motives and 

the level of satisfaction among Generation Z in accessing the @ussfeeds TikTok 

account in Banjarmasin City. The information motive dimension obtained the 

highest mean score (2.91), while the personal identity satisfaction dimension had 

the lowest mean score (2.54). Furthermore, the overall mean score of gratification 

obtained (2.767) was higher than gratification sought (2.694), indicating a positive 

gratification discrepancy. Therefore, it can be concluded that there is a positive 

and significant relationship. 

Keywords: Motives, Satisfaction, Uses and Gratifications, TikTok, @ussfeeds, 

Generation Z. 



 

 vi 

DAFTAR ISI 

 

KATA PENGANTAR ............................................................................................... i 

PERSEMBAHAN .................................................................................................. iii 

ABSTRAK .............................................................................................................. iv 

ABSTRACT ............................................................................................................. v 

DAFTAR ISI .......................................................................................................... vi 

DAFTAR GAMBAR .............................................................................................. xi 

DAFTAR TABEL ................................................................................................. xii 

DAFTAR LAMPIRAN ........................................................................................ xiii 

BAB I ...................................................................................................................... 1 

PENDAHULUAN .................................................................................................. 1 

1.1 Latar Belakang ................................................................................................. 1 

1.2 Rumusan Masalah ................................................................................................... 9 

1.3 Tujuan Penelitian ..................................................................................................... 9 

1.4 Manfaat Penelitian .................................................................................................. 9 

1.4.1 Manfaat Teoritis .............................................................................................................. 9 

1.4.2 Manfaat Praktis ............................................................................................................. 10 

BAB II ................................................................................................................... 11 

TINJAUAN PUSTAKA ........................................................................................ 11 



 

 vii 

2.1 Matriks Penelitian Terdahulu .............................................................................. 11 

2.2 Kajian Pustaka ...................................................................................................... 18 

2.2.1 Komunikasi ................................................................................................................... 18 

2.2.2 Motif ............................................................................................................................. 20 

2.2.3 Kepuasan ....................................................................................................................... 21 

2.2.4 New Media .................................................................................................................... 23 

2.2.5 Media Sosial .................................................................................................................. 24 

2.2.6 TikTok ........................................................................................................................... 26 

2.2.7 Generasi Z ..................................................................................................................... 27 

2.3 Tinjauan Teoritis ................................................................................................... 28 

2.3.1 Teori Komunikasi Massa ............................................................................................... 28 

2.3.2 Teori Uses and gratifications ......................................................................................... 29 

2.3.4 Model Gratification Sought dan Gratification Obtained ............................................... 32 

2.4 Kerangka Berpikir ................................................................................................ 35 

2.5 Hipotesis Penelitian ............................................................................................... 36 

BAB III ................................................................................................................. 37 

METODE PENELITIAN .................................................................................... 37 

3.1  Pendekatan Penelitian .................................................................................... 37 

3.2  Tipe Penelitian ................................................................................................ 37 

3.3  Objek Penelitian ............................................................................................. 38 

3.4  Sumber Data ................................................................................................... 38 

3.4.1 Data Primer ................................................................................................................... 38 

3.4.2 Data Sekunder ............................................................................................................... 39 

3.5  Populasi dan Sampel ...................................................................................... 39 



 

 viii 

3.5.1  Populasi ................................................................................................................... 39 

3.5.2  Sampel ..................................................................................................................... 41 

3.5.3  Teknik Sampling ...................................................................................................... 42 

3.6. Definisi Operasional Variabel ............................................................................. 42 

3.6.1 Definisi Operasional Variabel Independen ................................................................... 43 

3.6.2 Definisi Operasional Variabel Dependen ...................................................................... 47 

Tabel 3.3 Operasional Variabel Y (Kepuasan) .......................................................... 48 

3.7 Teknik Pengumpulan Data ................................................................................... 52 

3.7.1. Kuesioner ..................................................................................................................... 52 

3.7.2. Studi Kepustakaan ....................................................................................................... 53 

3.8 Uji Validitas dan Reliabilitas ................................................................................ 53 

3.8.1 Uji Validitas ................................................................................................................... 54 

3.8.2 Uji Reliabilitas .............................................................................................................. 55 

3.9 Teknik Analisis Data .............................................................................................. 56 

3.9.1. Analisis Statistik Deskriptif ......................................................................................... 56 

3.9.2. Uji Prasyarat Analisis (Uji Asumsi Klasik) ................................................................. 57 

3.9.3. Analisis Korelasi Pearson Product Moment ................................................................ 58 

3.9.4. Pengujian Hipotesis ..................................................................................................... 58 

BAB IV .................................................................................................................. 60 

4.1 Gambaran Umum Objek Penelitian .................................................................... 60 

4.1.1 TikTok sebagai Media Informasi Digital Generasi Z .................................................... 60 

4.1.2 Profil Akun TikTok @ussfeeds ..................................................................................... 62 

4.1.3 Karakteristik konten akun TikTok @ussfeeds .............................................................. 64 

4.1.4 Relevansi Akun TikTok @ussfeeds bagi Generasi Z di Kota Banjarmasin .................. 66 

4.2 Gambaran Umum Responden .............................................................................. 68 



 

 ix 

4.2.1 Karakteristik Responden Berdasarkan Jenis Kelamin .................................................. 68 

4.2.2 Karakteristik Responden Berdasarkan Usia .................................................................. 69 

4.2.3 Karakteristik Responden Berdasarkan Status ............................................................... 71 

4.2.4 Karakteristik Responden Berdasarkan Intensitas Penggunaan TikTok ......................... 72 

4.2.5 Karakteristik Responden Berdasarkan Frekuensi Akses Konten @ussfeeds ................ 74 

4.3 Deskripsi Variabel Penelitian ............................................................................... 75 

4.3.1 Deskripsi Variabel Motif Mengakses Akun TikTok @ussfeeds (X) ............................. 75 

4.3.2 Deskripsi Variabel Tingkat Kepuasan dalam Mengakses Akun TikTok @ussfeeds (Y)

 ................................................................................................................................................ 78 

4.4 Hasil Uji Instrumen Penelitian ............................................................................. 80 

4.4.1 Hasil Uji Validitas ......................................................................................................... 80 

4.4.2 Hasil Uji Reliabilitas ..................................................................................................... 84 

4.5 Hasil Uji Asumsi Klasik ........................................................................................ 85 

4.5.1 Hasil Uji Normalitas ..................................................................................................... 85 

4.6 Hasil Uji Hipotesis ................................................................................................. 89 

4.6.1 Hasil Uji Korelasi Pearson Product Moment ................................................................ 89 

4.7 Pembahasan ........................................................................................................... 90 

4.7.1 Hubungan antara Motif dan Tingkat Kepuasan dalam Perspektif Uses and Gratifications 

Theory .................................................................................................................................... 90 

4.7.2 Dimensi Motif dan Kepuasan yang Dominan ............................................................... 92 

4.7.3 Relevansi Temuan dengan Karakteristik Generasi Z dan Platform TikTok .................. 93 

4.7.4 Perbandingan dengan Penelitian Terdahulu .................................................................. 94 

BAB V ................................................................................................................... 98 

PENUTUP ............................................................................................................ 98 

5.1 Kesimpulan ............................................................................................................ 98 



 

 x 

5.2 Keterbatasan Penelitian ............................................................................... 100 

5.3 Saran ..................................................................................................................... 101 

DAFTAR PUSTAKA .......................................................................................... 104 

LAMPIRAN ........................................................................................................ 109 

 

 

  



 

 xi 

DAFTAR GAMBAR 

Gambar 1.1 Pengguna TikTok Generasi z di Indonesia .......................................... 2 

Gambar 1.2 Profil Instagram dan TikTok @ussfeeds ............................................. 5 

Gambar 2.1 Kerangka Berpikir Penelitian ............................................................ 35 

Gambar 4.1 Diagram Distribusi Responden Berdasarkan Jenis Kelamin ............. 78 

Gambar 4.2 Diagram Distribusi Responden Berdasarkan Usia ............................ 80 

Gambar 4.3 Diagram Distribusi Responden Berdasarkan Status .......................... 81 

Gambar 4.4 Diagram Distribusi Responden Berdasarkan Intensitas Penggunaan 

TikTok ................................................................................................................... 83 

Gambar 4.5 Diagram Distribusi Responden Berdasarkan Frekuensi Akses Konten 

@ussfeeds .............................................................................................................. 85 

Gambar 4.6 Hasil Uji Normalitas Data ................................................................. 99 

Gambar 4.7 Histogram Distribusi Normalitas Residual ..................................... 100 

Gambar 4.8 Grafik P-P Plot ................................................................................ 101 

Gambar 4.9 Hasil Uji Korelasi ............................................................................ 104 

 

  



 

 xii 

DAFTAR TABEL 

Tabel 2.1 Penelitian Terdahulu .............................................................................. 29 

Tabel 3.1 Skala Likert Empat Poin ....................................................................... 55 

Tabel 3.2 Operasional Variabel X (Motif) ............................................................. 56 

Tabel 3.3 Operasional Variabel Y (Kepuasan) ...................................................... 58 

Tabel 3.4 Kategorisasi Interval Motif dan Kepuasan ............................................ 68 

Tabel 3.5 Pedoman Koefisien Korelasi ................................................................. 70 

Tabel 4.1 Distribusi Responden Berdasarkan Jenis Kelamin ................................ 79 

Tabel 4.2 Distribusi Responden Berdasarkan Usia ............................................... 80 

Tabel 4.3 Distribusi Responden Berdasarkan Status ............................................. 81 

Tabel 4.4 Distribusi Responden Berdasarkan Intensitas Penggunaan TikTok ...... 82 

Tabel 4.5 Distribusi Responden Berdasarkan Frekuensi Konten @ussfeed ......... 83 

Tabel 4.6 Statistik Deskriptif Variabel Motif (X) .................................................. 85 

Tabel 4.7 Statistik Deskriptif Variabel Kepuasan (Y) ........................................... 88 

Tabel 4.8 Hasil Uji Validitas Variabel X (Pilot Test, n=33) .................................. 91 

Tabel 4.9 Hasil Uji Validitas Variabel Y (Pilot Test, n=33) ................................... 92 

Tabel 4.10 Hasil Uji Validitas Variabel X (Sampel Utama, n=400) ...................... 93 

Tabel 4.11 Hasil Uji Validitas Variabel Y (Sampel Utama, n=400) ...................... 94 

Tabel 4.12 Kriteria Tingkat Reliabilitas ................................................................ 95 

Tabel 4.13 Hasil Uji Reliabilitas Pilot Test (n=33) ............................................... 96 

Tabel 4.14 Hasil Uji Reliabilitas Sampel Utama (n=400) ..................................... 96 

Tabel 4.15 Pedoman Koefisien Korelasi  .............................................................. 99 

 



 

 xiii 

DAFTAR LAMPIRAN 

Lampiran 1 Laman Kuesioner ............................................................................. 122 

Lampiran 2 Tabulasi Data ................................................................................... 144 

Lampiran 3 Uji Validitas 33 Responden ............................................................. 155 

Lampiran 4 Uji Validitas 400 Responden ........................................................... 157 

Lampiran 5 Uji Reliabilitas 33 Responden ......................................................... 160 

Lampiran 6 Uji Reliabilitas 400 Responden ....................................................... 162 

Lampiran 7 Uji Normalitas ................................................................................. 164 

Lampiran 8 Uji Korelasi Pearson ........................................................................ 165 

 

 

 


