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ABSTRAK

PERANAN CELEBRITY WORSHIP TERHADAP PEMBELIAN KOMPULSIF
PADA LAKI-LAKI PENGGEMAR K-POP GENERASI Z
DI KALIMANTAN SELATAN

Fauziyah

Fenomena Korean Wave yang telah menyebar ke seluruh dunia termasuk
Indonesia mulai menimbulkan berbagai perilaku seperti celebrity worship dan
pembelian kompulsif pada penggemarnya, terutama penggemar K-Pop. Penelitian
ini bertujuan untuk mengetahui peranan celebrity worship terhadap pembelian
kompulsif pada laki-laki penggemar K-Pop generasi Z di Kalimantan Selatan.
Penelitian ini menggunakan metode kuantitatif dengan menyebar kuesioner secara
daring. Sampel penelitian adalah laki-laki penggemar K-Pop generasi Z yang
berdomisili di Kalimantan Selatan berjumlah 71 orang dengan rentang usia 17-26
tahun. Skala yang digunakan dalam penelitian adalah Celebrity Attitude Scale
untuk mengukur celebrity worship dan Compulsive Online Shopping Scale untuk
mengukur pembelian kompulsif secara daring. Hasil penelitian menunjukkan
bahwa terdapat pengaruh celebrity worship terhadap pembelian kompulsif sebesar
10,2% dan pengaruh bersifat negatif, sehingga semakin tinggi celebrity worship
maka semakin rendah pembelian kompulsif laki-laki penggemar K-Pop generasi Z
di Kalimantan Selatan.

Kata kunci: Celebrity worship, pembelian kompulsif, laki-laki, penggemar K-Pop,
generasi Z



ABSTRACT

THE ROLE OF CELEBRITY WORSHIP IN COMPULSIVE BUYING AMONG
MALE K-POP FANS OF GENERATION Z IN SOUTH KALIMANTAN

Fauziyah

The Korean Wave phenomenon that has spread throughout the world
including Indonesia is beginning to give rise to various behaviours such as
celebrity worship and compulsive buying among its fans, especially among K-Pop
fans. This study aims to investigate the role of celebrity worship in compulsive
buying among male K-Pop fans of the generation Z in South Kalimantan. A
quantitative method was employed in this study by distributing questionnaires
online. The research sample was male K-Pop fans of the generation Z living in
South Kalimantan as many as 71 people with an age range of 17-26 years old.
The scales included the Celebrity Attitude Scale to measure celebrity worship and
the Compulsive Online Shopping Scale to measure compulsive online buying. The
results of the study showed that there was a role of celebrity worship in
compulsive buying by 10.2% and the effect was negative; therefore, the higher the
celebrity worship, the lower the compulsive buying among male K-Pop fans of the
generation Z in South Kalimantan.

Keywords: Celebrity worship, compulsive buying, male, K-Pop fans, generation Z
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