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ABSTRAK 

Muhammad Aghniya Putra Jaya. 2026. Pengaruh Kualitas Produk, Harga, dan 

Promosi terhadap Keputusan Pembelian Konsumen (Studi pada Fore Coffee 

Banjarbaru). Pembimbing:  Drs. H. Imam Suharto, MM; Arief Budiman, S.E., 

M.Mktg., Ph.D.; H. Ikhwan Faisal, SE, M.Si, Ak, CA, ACPA 

 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, harga, dan 

promosi terhadap keputusan pembelian konsumen di Fore Coffee Kota Banjarbaru. 

Pertumbuhan industri kopi yang pesat di Kalimantan Selatan, khususnya di Banjarbaru, 

mendorong persaingan yang semakin ketat antar pelaku usaha kedai kopi. Pemahaman 

terhadap faktor-faktor yang mempengaruhi keputusan pembelian konsumen menjadi 

sangat penting bagi manajemen Fore Coffee dalam merancang strategi pemasaran yang 

efektif. 

Penelitian ini menggunakan pendekatan kuantitatif dengan desain penelitian 

deskriptif asosiatif yang dilaksanakan di Fore Coffee Banjarbaru. Populasi penelitian 

adalah seluruh konsumen yang pernah melakukan pembelian di Fore Coffee 

Banjarbaru. Mengingat jumlah populasi tidak dapat diketahui secara pasti (infinite 

population), penentuan jumlah sampel dilakukan menggunakan rumus Lemeshow et 

al. (1997) dengan tingkat kepercayaan 95% dan margin of error 5%, sehingga diperoleh 

sampel sebanyak 100 responden. Teknik pengambilan sampel yang digunakan adalah 

purposive sampling. Data dikumpulkan melalui kuesioner berskala Likert dan 

dianalisis menggunakan analisis regresi linier berganda dengan bantuan perangkat 

lunak SPSS. 

Berdaraskan hasil penelitian terhadap 100 responden, ditemukan indikasi bahwa 

kualitas produk, harga, dan promosi di Fore Coffee Banjarbaru masih memerlukan 

perhatian dan perbaikan dari pihak manajemen. Hasil analisis deskriptif menunjukkan 

bahwa dimensi daya saing harga memperoleh penilaian tertinggi, sementara dimensi 

keterjangkauan harga mendapatkan nilai terendah, mengindikasikan adanya 

kesenjangan antara daya beli konsumen lokal dengan positioning harga premium Fore 

Coffee. Penelitian ini diharapkan dapat memberikan kontribusi teoritis bagi 

pengembangan ilmu manajemen pemasaran serta kontribusi praktis bagi manajemen 

Fore Coffee Banjarbaru dalam meningkatkan strategi kualitas produk, penetapan harga, 

dan efektivitas promosi guna mendorong keputusan pembelian konsumen. 

 

Kata Kunci: Kualitas Produk, Harga, Promosi, Keputusan Pembelian, Fore Coffee 
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ABSTRACT 

Muhammad Aghniya Putra Jaya. 2026. The Effect of Product Quality, Price, and 

Promotion on Consumer Purchase Decisions (Study at Fore Coffee 

Banjarbaru). Advisor: Drs. H. Imam Suharto, MM; Arief Budiman, S.E., 

M.Mktg., Ph.D.; H. Ikhwan Faisal, SE, M.Si, Ak, CA, ACPA 

This study aims to analyze the effect of product quality, price, and promotion on 

consumer purchase decisions at Fore Coffee in Banjarbaru City. The rapid growth of 

the coffee industry in South Kalimantan, particularly in Banjarbaru, has intensified 

competition among coffee shop businesses. Understanding the factors that influence 

consumer purchase decisions is critical for Fore Coffee management in designing 

effective marketing strategies. 

This study employed a quantitative approach with a descriptive-associative 

research design conducted at Fore Coffee Banjarbaru. The research population 

consisted of all consumers who had made purchases at Fore Coffee Banjarbaru. Given 

that the exact population size could not be determined (infinite population), the sample 

size was calculated using the Lemeshow et al. (1997) formula with a 95% confidence 

level and a 10% margin of error, yielding a total sample of 100 respondents. A 

purposive sampling technique was applied. Data were collected through Likert-scale 

questionnaires and analyzed using multiple linear regression analysis with the SPSS 

software. 

Based on a research result of 100 respondents, findings indicated that product quality, 

price, and promotion at Fore Coffee Banjarbaru still required management attention 

and improvement. Descriptive analysis revealed that the price competitiveness 

dimension received the highest rating, while price affordability received the lowest 

score, suggesting a gap between local consumers’ purchasing power and Fore 

Coffee’s premium pricing position. This study is expected to contribute to the 

development of marketing management knowledge and provide practical insights for 

Fore Coffee Banjarbaru management in improving product quality strategies, pricing 

policies, and promotional effectiveness to drive consumer purchase decisions. 

 

Keywords: Product Quality, Price, Promotion, Purchase Decision, Fore Coffee 
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