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RINGKASAN 

Nelly Anderiyani. 2026. Faktor-Faktor yang Mempengaruhi Permintaan Ikan Nila 
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Pembimbing: (1) Dr. Hj. IRMA FEBRIANTY, S.Pi., M.P. (2) Dr. Ir. H. 

ACHMAD SYAMSU HIDAYAT, M.P. 

 

Permintaan ikan nila tidak hanya dipengaruhi oleh kebutuhan pangan. Konsumen 

juga mempertimbangkan harga, kualitas kesegaran ikan, pendapatan rumah tangga, 

jumlah anggota keluarga, akses pasar, dan kebiasaan konsumsi. Pasar Tanjung 

menjadi pusat perdagangan pangan dan ikan nila merupakan sumber protein hewani 

yang banyak dikonsumsi rumah tangga. Penelitian bertujuan menganalisis 

karakteristik konsumen dan faktor-faktor yang memengaruhi permintaan ikan nila 

di Pasar Tanjung Kabupaten Tabalong. Penelitian menggunakan pendekatan 

kuantitatif deskriptif dengan analisis regresi linier berganda. Sampel penelitian 

berjumlah 96 konsumen yang dipilih melalui accidental sampling berdasarkan 

kriteria usia, kesediaan diwawancarai, dan aktivitas membeli ikan nila selama 

periode penelitian. Data dikumpulkan melalui observasi, wawancara terstruktur, 

kuesioner, dan dokumentasi. Variabel penelitian meliputi variabel dependen (Y): 

jumlah permintaan ikan nila yang dibeli (kg) dam variabel independen (X) X1: 

Harga ikan per kg, X2: Kualitas ikan (dummy), X3 = Pendapatan konsumen per 

bulan,  X4 : Jumlah anggota keluarga. Teknik analisis data menggunakan Analisis 

Regresi Linear Berganda.  

Karakteristik konsumen ikan nila di Pasar Tanjung Kabupaten Tabalong 

menunjukkan profil yang beragam pada aspek demografis, psikografis, sosial 

ekonomi, dan geografis. Secara demografis, responden didominasi oleh lulusan S1, 

pekerja karyawan, berdomisili di wilayah Belimbing, dan berstatus menikah. 

Secara psikografis, seluruh responden menyatakan sikap, nilai, minat, dan gaya 

hidup berperan dalam membentuk perilaku konsumsi ikan nila. Secara sosial 

ekonomi, pendapatan dan penghasilan memengaruhi daya beli konsumen. Secara 

geografis, akses pasar dan kedekatan lokasi menjadi pertimbangan utama dalam 

memilih Pasar Tanjung sebagai lokasi pembelian. Faktor-faktor yang memengaruhi 

permintaan ikan nila di Pasar Tanjung Kabupaten Tabalong terdiri atas harga, 

kualitas ikan dummy, pendapatan, dan jumlah anggota keluarga. Hasil analisis 

regresi menunjukkan bahwa keempat variabel tersebut secara simultan berpengaruh 

signifikan terhadap permintaan ikan nila dengan nilai R Square sebesar 53,8% dan 

nilai F hitung 26,469 pada signifikansi <0,001. Secara parsial, hanya variabel harga 

yang berpengaruh negatif dan signifikan terhadap permintaan ikan nila. Variabel 

kualitas ikan dummy, pendapatan, dan jumlah anggota keluarga tidak berpengaruh 

signifikan secara parsial karena pengaruh harga lebih dominan dalam menentukan 

kuantitas pembelian konsumen. 

Katakunci :  Permintaan; Harga; Kualitas; Pendapatan; Ikan Nila; Pasar Tanjung.  
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SUMMARY 

Nelly Anderiyani. 2026. Factors Affecting the Demand for Tilapia fish 

(Oreochromis niloticus) at Tanjung Market, Tabalong Regency. Mentor: 

(1) Dr. Hj. IRMA FEBRIANTY, S.Pi., M.P.; (2) Dr. Ir. H. ACHMAD 

SYAMSU HIDAYAT, M.P. 

 

The demand for Tilapia fish is not determined solely by food needs. Consumers 

also consider price, fish freshness quality, household income, number of family 

members, market access, and consumption habits. Tanjung Market serves as a 

major center for food trade, and Tilapia fish is one of the animal protein sources 

widely consumed by households. This study aimed to analyze consumer 

characteristics and the factors affecting the demand for Tilapia fish at Tanjung 

Market, Tabalong Regency. The study employed a descriptive quantitative 

approach using multiple linear regression analysis. The research sample consisted 

of 96 consumers selected through accidental sampling based on age criteria, 

willingness to be interviewed, and purchasing activity of Tilapia fish during the 

research period. Data were collected through observation, structured interviews, 

questionnaires, and documentation. The variables in this study consisted of the 

dependent variable (Y), namely the quantity of Tilapia fish demanded or purchased 

(kg), and the independent variables (X), namely X1: price of fish per kilogram, X2: 

fish quality (dummy variable), X3: monthly consumer income, and X4: number of 

family members. The data were analyzed using multiple linear regression analysis. 

The characteristics of Tilapia fish consumers at Tanjung Market, Tabalong 

Regency, indicated diverse profiles in terms of demographic, psychographic, 

socioeconomic, and geographic aspects. Demographically, the respondents were 

predominantly bachelor’s degree graduates, employees, residents of the Belimbing 

area, and married individuals. Psychographically, all respondents stated that 

attitudes, values, interests, and lifestyle played a role in shaping their consumption 

behavior toward Tilapia fish. Socioeconomically, income and earnings influenced 

consumers’ purchasing power. Geographically, market access and proximity were 

the main considerations in choosing Tanjung Market as the purchasing location. 

The factors affecting the demand for Tilapia fish at Tanjung Market, Tabalong 

Regency, consisted of price, fish quality as a dummy variable, income, and number 

of family members. The regression analysis results showed that these four variables 

simultaneously had a significant effect on the demand for Tilapia fish, with an R 

Square value of 53.8% and an F-statistic of 26.469 at a significance level of <0.001. 

Partially, only the price variable had a negative and significant effect on the demand 

for Tilapia fish. The fish quality dummy variable, income, and number of family 

members did not have a significant partial effect because price had a more dominant 

influence in determining the quantity purchased by consumers. 

 

Keywords: Demand; Price; Quality; Income; Tilapia fish; Tanjung Market. 
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