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ABSTRACT

This study aims to analyze the influence of product added value, branding
innovation, production capacity, and visual communication design on the revenue
of culinary MSMEs in Banjarmasin City. The study used a quantitative approach
with multiple linear regression methods on 50 MSME respondents.

The results showed that partially, product added value and branding
innovation had a positive and significant effect on MSME revenue, while
production capacity and visual communication design had no significant effect.
Simultaneously, all independent variables had a significant effect on MSME
revenue. The Adjusted R Square value of 0.774 indicates that 77.4% of the variation
in revenue can be explained by the research model.

This study concludes that the increase in MSME revenue is more influenced
by the creation of added value and branding innovation than by increasing
production capacity alone.

Keywords: Product added value, branding innovation, production capacity, visual

communication design, culinary MSME revenue.



ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh nilai tambah produk,
inovasi branding, kapasitas produksi, dan desain komunikasi visual terhadap
pendapatan UMKM Kauliner di Kota Banjarmasin. Penelitian menggunakan
pendekatan kuantitatif dengan metode regresi linear berganda terhadap 50
responden pelaku UMKM.

Hasil penelitian menunjukkan bahwa secara parsial nilai tambah produk dan
inovasi branding berpengaruh positif dan signifikan terhadap pendapatan UMKM,
sedangkan kapasitas produksi dan desain komunikasi visual tidak berpengaruh
signifikan. Secara simultan, seluruh variabel independen berpengaruh signifikan
terhadap pendapatan UMKM. Nilai Adjusted R Square sebesar 0,774 menunjukkan
bahwa 77,4% variasi pendapatan dapat dijelaskan oleh model penelitian.

Penelitian ini menyimpulkan bahwa peningkatan pendapatan UMKM lebih
dipengaruhi oleh penciptaan nilai tambah dan inovasi branding dibandingkan
peningkatan kapasitas produksi semata.

Kata kunci: Nilai tambah produk, inovasi branding, kapasitas produksi, desain

komunikasi visual, pendapatan UMKM Kuliner.
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