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ABSTRAK 

Penelitian ini bertujuan mendeskripsikan peran Community Relation PT 

Baramarta dalam menjalin hubungan baik dengan masyarakat Kabupaten Banjar, 

Kalimantan Selatan. Menggunakan pendekatan kualitatif deskriptif melalui 

wawancara, observasi, dan dokumentasi terhadap pihak perusahaan, pemerintah 

kelurahan, dan masyarakat sekitar.  

Temuan menunjukkan PT Baramarta berperan dalam Community Relation 

membangun dukungan sosial melalui program Jum’at Berkah, menjaga citra 

positif lewat kegiatan keagamaan dan hari besar, merespons kebutuhan 

masyarakat melalui bazar sembako murah, mencegah konflik dengan koordinasi 

bersama pemerintah kelurahan, serta mewujudkan komunikasi berkelanjutan 

lewat sosialisasi dan publikasi kegiatan. Seluruh program tersebut berkontribusi 

pada terciptanya hubungan harmonis antara perusahaan dan masyarakat. 

Rekomendasi kunci: sosialisasi program, perluasan program sosial, 

penguatan koordinasi dengan pihak kelurahan, serta menjaga kesinambungan 

program. 

Kata Kunci: Community Relation, PT Baramarta, Hubungan Masyarakat, 

Kabupaten Banjar. 
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ABSTRACT 

This study aims to describe the role of PT Baramarta's Community 

Relations in establishing good relations with the community of Banjar Regency, 

South Kalimantan. It uses a descriptive qualitative approach through interviews, 

observations, and documentation of the company, the village government, and the 

surrounding community.  

The findings show that PT Baramarta plays a role in Community Relations 

by building social support through the Jum'at Berkah program, maintaining a 

positive image through religious activities and celebrations, responding to 

community needs through cheap food bazaars, preventing conflicts through 

coordination with the village government, and realizing continuous 

communication through socialization and publication of activities. All of these 

programs contribute to the creation of harmonious relations between the company 

and the community. 

Key recommendations: program socialization, expansion of social 

programs, strengthening coordination with the sub-district government, and 

maintaining program continuity. 

Keywords: Community Relations, PT Baramarta, Community Relations, Banjar 

Regency. 
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