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ABSTRAK

Hayati Fadilla, 2110412320006, 2025. Perpindahan Merek Pada Konsumen
Body Lotion Scarlett Whitening di Banjarmasin, di bawah bimbingan: Saladin
Ghalib.

Penelitian ini bertujuan untuk mengetahui alasan yang menyebabkan
konsumen melakukan perpindahan merek dari body lotion Scarlett Whitening di
Banjarmasin. Pendekatan yang digunakan adalah kualitatif dengan desain
penelitian fenomenologi. Teknik pengumpulan data dalam penelitian ini meliputi
observasi, wawancara, dan dokumentasi.

Hasil penelitian menunjukkan bahwa terdapat beberapa alasan yang
menyebabkan konsumen melakukan perpindahan dari body lotion Scarlett
Whitening ke merek lain. Pertama, efek mencerahkan yang dinilai lambat. Kedua,
tekstur body lotion Scarlett yang lengket dan licin saat berkeringat menimbulkan
rasa tidak nyaman. Ketiga, efek melembapkan yang dianggap kurang optimal.
Keempat, harga produk yang dirasa cukup mahal. Kelima, adanya dorongan
eksploratif akibat kebosanan terhadap varian Scarlett serta dipicu oleh berbagai
faktor eksternal.

Kata Kunci: Perpindahan Merek, Scarlett Whitening
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ABSTRACT

Hayati Fadilla, 2110412320006, 2025. Brand Switching Among Consumers
of Scarlett Whitening Body Lotion in Banjarmasin, under the supervision of Saladin
Ghalib.

This study aims to explore the reasons behind brand switching behavior
among consumers of Scarlett Whitening body lotion in Banjarmasin. A qualitative
approach with a phenomenological research design was employed. Data were
collected through observation, interviews, and documentation.

The findings reveal several factors that lead consumers to switch from
Scarlett Whitening to other brands. First, the perceived brightening effect was
considered too slow. Second, the lotion's sticky and slippery texture when sweating
caused discomfort. Third, the moisturizing effect was deemed suboptimal. Fourth,
the product was perceived as relatively expensive. Fifth, there was an exploratory
drive fueled by boredom with the available variants, which was further influenced
by various external factors.

Keywords: Brand Switching, Scarlett Whitening
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