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ABSTRAK

Lita Rusdina, 1910412220018, 2026. Pengaruh Influencer Marketing dan
Online Customer Review Terhadap Keputusan pembelian Konsu men Serum
Somethinc Pada Marketplace Shopee Di Kota Banjarmasin. Dibimbing Oleh: Dr.
Taharuddin, S.Sos., MM.

Dalam pemasaran digital, Influencer Marketing dan Online Customer
Review menjadi faktor yang digunakan untuk memengaruhi keputusan pembelian,
khususnya pada produk skincare. Penelitian ini menggambarkan bagaiman
tingkatan Influencer Marketing dan Online Customer Review. Selain itu juga
menguji pengaruh Influencer Marketing dan Online Customer Review terhadap
Keputusan Pembelian konsumen serum Somethinc pada Marketplace Shopee di
Kota Banjarmasin.

Lokasi penelitian dipilih pada kota: Banjarmasin. Sebanyak 155 orang
konsumen yang pernah membeli serum Somethinc di Marketplace Shopee dipilih
secara sistematis sampling sebagai responden. Kuisoner digunakan untuk
pengumpulan data yang digunakan untuk menguji hipotesis.

Hasil penelitian menunjukkan bahwa Influencer Marketing berpengaruh
signifikan secara parsial terhadap Keputusan Pembelian, sedangkan Online
Customer Review tidak berpengaruh signifikan secara parsial. Namun, secara
simultan, Influencer Marketing dan Online Customer Review berpengaruh

signifikan terhadap Keputusan Pembelian konsumen.

Kata Kunci: Influencer Marketing, Online Customer Review, Keputusan

Pembelian.
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ABSTRACT
Lita Rusdina, 1910412220018, 2026. The Influence of Influencer Marketing

and Online Customer Reviews on Consumers’ Purchase Decisions of Somethinc

Serum on the Shopee Marketplace in Banjarmasin City. Under the guidance of: Dr.
Taharuddin, S.Sos., MM.

In digital marketing, influencer marketing and online customer reviews are
factors commonly used to influence consumers’purchase decisions, particularly for
skincare products. This study describes the level of influencer marketing and online
customer reviews and examines their influence on consumers’ purchase decisions

of Somethinc serum on the Shopee marketplace in Banjarmasin City.

The research was conducted in Banjarmasin City with 155 respondents who
had purchased Somethinc serum on the Shopee marketplace. The respondents were
selected using systematic sampling. Data were collected through a questionnaire

and analyzed to test the research hypotheses.

The results show that influencer marketing has a significant partial effect
on purchase decisions, while online customer reviews do not have a significant
partial effect on purchase decisions. However, simultaneously, influencer marketing
and online customer reviews have a significant effect on consumers’ purchase

decisions.

Keywords: Influencer Marketing, Online Customer Reviews, Purchase Decision.
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