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ABSTRAK 

Muhammad Galih Fathur Rahman,  1810414610006, Pengaruh Iklan Politik 

Baliho Terhadap Elektabilitas Airlangga Hartarto Sebagai Pra Bacapres Pada 

Pemilihan Presiden Tahun 2024 di Kota Banjarmasin. Dibawah bimbingan 

Bachruddin Ali Akhmad. 

Penelitian ini bertujuan untuk mengetahui pengaruh iklan terhadap 

elektabilitas Airlangga Hartarto pada Pra Bacapres di kota Banjarmasin. Responden 

dalam penelitian ini berjumlah 400 orang. Data yang digunakan diambil dari 

kuesioner yang dibuat sendiri oleh penulis terkait dengan variable-variabel yang 

diteliti. Analisis data menggunakan analisis regresi linier sederhana.  

Hasil penelitian menunjukkan bahwa variabel iklan politik baliho 

berpengaruh signifikan terhadap elektabilitas Airlangga Hartarto dalam pemilihan 

Presiden tahun 2024 di Kota Banjarmasin dengan nilai F hitung sebesar 1171,195 

> 3,86 dan nilai sig. sebesar 0,000 < 0,05 dengan pengaruh iklan terhadap 

elektabilitas sebesar 74,6%.  

 

Kata Kunci : Iklan dan Elektabilitas  
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ABSTRACT 

Muhammad Galih Fathur Rahman, 1810414610006, The Influence of 

Billboard Political Advertisements on Airlangga Hartarto's Electability as Pre-

Bacapres in the 2024 Presidential Election in Banjarmasin City. Under the 

guidance of Bachruddin Ali Akhmad. 

This research aims to determine the effect of advertising on the electability 

of Airlangga Hartarto in the Pre-Bacanpres in the city of Banjarmasin. 

Respondents in this study totaled 400 people. The data used was taken from a 

questionnaire created by the author himself regarding the variables studied. Data 

analysis uses simple linear regression analysis. 

The research results show that the billboard political advertising variable 

has a significant effect on Airlangga Hartarto's electability in the 2024 Presidential 

election in Banjarmasin City with a calculated F value of 1171.195 > 3.86 and a 

sig. amounting to 0.000 < 0.05 with the influence of advertising on electability of 

74.6%. 

 

Keywords: Advertising and Electability 

 

 

 

 

 

 

 

 



 

v 
 

DAFTAR ISI 

 
KATA PENGANTAR............................................................................................. i 

ABSTRAK………………………………………………………………………. iii 

ABSTRACT……………………………………………………………………… iv 

DAFTAR ISI.......................................................................................................... v 

DAFTAR TABEL................................................................................................ vii 

DAFTAR GAMBAR............................................................................................ix 

 
 

BAB I PENDAHULUAN 1 

1.1 Latar Belakang ................................................................................. 1 

1.2 Rumusan Masalah ............................................................................. 6 

1.3 Tujuan Penelitian .............................................................................. 6 

1.4 Manfaat Penelitian ............................................................................ 7 

1.4.1 Manfaat Teoritis ...................................................................... 7 

1.4.2 Manfaat praktis ....................................................................... 7 

 

BAB II TINJAUAN PUSTAKA 9 

2.1 Penelitian Sejenis ............................................................................ 10 

2.2 Tinjauan Konseptual ....................................................................... 15 

2.2.1 Komunikasi ........................................................................... 15 

2.2.2 Komunikasi Politik ................................................................ 17 

2.2.3 Iklan Politik .......................................................................... 20 

2.2.4 Baliho ................................................................................... 23 

2.2.5 Elektabilitas .......................................................................... 24 

2.3 Tinjauan Teori ................................................................................ 26 



 

vi 
 

2.4 Pengaruh Antar Variabel ................................................................. 27 

2.5 Kerangka Pemikiran........................................................................ 28 

 

BAB III METODE PENELITIAN 31 

3.1 Pendekatan Penelitian ..................................................................... 31 

3.2 Tipe Penelitian ................................................................................ 31 

3.3 Objek Penelitian ............................................................................. 31 

3.4 Populasi dan Sampel ....................................................................... 32 

3.4.1. Populasi ............................................................................... 32 

3.4.2. Sampel ................................................................................. 32 

3.5 Jenis dan Sumber Data .................................................................... 33 

3.6 Teknik Pengambilan Data ............................................................... 34 

3.7 Teknik Penentuan Skor ................................................................... 34 

3.8 Definisi Operasional ....................................................................... 35 

3.8.1 Variabel Independent (Bebas) ................................................ 35 

3.8.2 Variabel Dependen (Terikat) .................................................. 36 

3.9 Uji Validitas Dan Realibilitas .......................................................... 38 

3.9.1 Uji Validitas .......................................................................... 38 

3.9.2 Uji Reliablitas ....................................................................... 39 

3.10 Teknik Analisis Data ..................................................................... 40 

3.10.1 Uji Asumsi Klasik ............................................................... 41 

3.10.2 Uji Hipotesis ....................................................................... 41 

3.11 Waktu Dan Lokasi Penelitian ........................................................ 43 

 
 

BAB IV HASIL PENELITIAN 44 

4.1 Profil Responden ............................................................................ 44 



 

vii 
 

4.2 Hasil Uji Asumsi Klasik .................................................................. 45 

4.2.1 Hasil Uji Normalitas .............................................................. 45 

4.2.2 Hasil Uji Heteroskedastisitas ................................................. 46 

4.2.3 Hasil Uji Linearitas ............................................................... 47 

4.3 Hasil Pengujian Hipotesis ............................................................... 48 

4.3.1 Hasil Analisis Regresi Sederhana ........................................... 48 

4.3.2 Uji Statistik F ........................................................................ 48 

4.3.3 Koefisien Determinasi ........................................................... 49 

4.4 Implikasi Hasil Penelitian ............................................................... 50 

4.5 Pembahasan .................................................................................... 51 

 

BAB V KESIMPULAN 55 

5.1 Kesimpulan .................................................................................... 55 

5.2 Saran .............................................................................................. 56 

5.2.1 Saran Praktis ......................................................................... 56 

 
DAFTAR PUSTAKA  

  

 

 

 

 

 

 

 

 

 

 



 

viii 
 

DAFTAR TABEL 

Tabel 1.1 Hasil survei Centre for Strategic and International Studies (CSIS) ........ 5 

Tabel 1.2 Hasil survei Charta Politika................................................................. 5 

Tabel 1.3 Hasil survei Poltraking Indonesia ........................................................ 5 

Tabel 2.1 Penelitian Sejenis ............................................................................. 10 

Tabel 3.1 Skor Penentuan Sampel .................................................................... 35 

Tabel 3.2 Definisi Operasional Variabel ........................................................... 36 

Tabel 3.3 Hasil Uji Validitas ............................................................................ 39 

Tabel 3.4 Hasil Uji Reliabilitas ........................................................................ 40 

Tabel 4.1 Jenis Kelamin ................................................................................... 44 

Tabel 4.2 Usia ................................................................................................. 45 

Tabel 4.3 Hasil Uji Normalitas ......................................................................... 45 

Tabel 4.4 Hasil Uji Liniearitas ......................................................................... 47 

Tabel 4.5 Hasil Uji Analisis Regresi Linier Sederhana ...................................... 47 

Tabel 4.6 Uji Statistik F ................................................................................... 48 

Tabel 4.7 Hasil Koefisien Determinasi ............................................................. 49 

 

 

 

 

 

 

 

 

 

 

 

 



 

ix 
 

DAFTAR GAMBAR 

Gambar 2.1 Unsur-unsur komunikasi dalam buku buku Pengantar Ilmu 

Komunikasi ................................................................................. 16 

Gambar 2.2 Kerangka Pemikiran...................................................................... 29 

Gambar 4.1 Hasil Uji Scaterplot ....................................................................... 46 



 


