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ABSTRACT

Gusti Ayu Komang Afril Ratnasari (2024). The Influence of Live Broadcasts
and Twin Date Promos on Shopee Consumers' Purchase Interest in Banjarmasin.
Supervisor: H. Ikhwan Faisal.

This research aims to (1) analyze the influence of live streamings on Shopee
consumers' buying interest in Banjarmasin, (2) analyze the effect of twin date
promos on Shopee consumers' buying interest in Banjarmasin; (3) analyze the
influence of live streamings and twin date promos on Shopee consumers' buying
interest in Banjarmasin.

The respondents of this research were 100 Shopee consumers in
Banjarmasin who could be used in data processing. The data collection technique
uses a questionnaire. Data analysis used multiple linear regression analysis with
SPSS 26.

The results of this research show that live streamings and twin date promos
partially have a significant effect on Shopee consumers' buying interest in
Banjarmasin. This shows that the more often live streamings are carried out, the
more buying interest Shopee consumers in Banjarmasin will increase and the more
often twin date promos are held, the more shopee consumers' buying interest in
Banjarmasin will increase. The results of this research also show that live
streamings and twin date promos simultaneously influence Shopee consumers’
buying interest in Banjarmasin.

Keywords: Live Straming, Twin Date Promotions, Purchase Intention
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ABSTRAKSI

Gusti Ayu Komang Afril Ratnasari (2024). Pengaruh Siaran Langsung dan
Promo Tanggal Kembar Terhadap Minat Beli Konsumen Shopee di Banjarmasin.
Pembimbing : H. Ikhwan Faisal.

Penelitian ini bertujuan untuk (1) menganalisis pengaruh siaran langsung
terhadap minat beli konsumen Shopee di Banjarmasin; (2) menganalisis pengaruh
promo tanggal kembar terhadap minat beli konsumen Shopee di Banjarmasin; (3)
menganalisis pengaruh siaran langsung dan promo tanggal kembar terhadap minat
beli konsumen Shopee di Banjarmasin.

Responden penelitian ini adalah 100 konsumen Shopee di Banjarmasin yang
dapat digunakan dalam pengolahan data. Teknik pengumpulan data menggunakan
kuesioner. Analisis data menggunakan analisis regresi linier berganda dengan SPSS
26 .

Hasil penelitian ini menunjukkan bahwa siaran langsung dan promo tanggal
kembar secara parsial berpengaruh signifikan terhadap minat beli konsumen
Shopee di Banjarmasin. Hal ini menunjukkan bahwa semakin sering siaran
langsung dilakukan, maka akan meningkatkan minat beli konsumen Shopee di
Banjarmasin dan semakin sering diadakan promo tanggal kembar, maka akan
meningkatkan minat beli konsumen Shopee di Banjarmasin. Hasil penelitian ini
juga menunjukkan bahwa siaran langsung dan promo tanggal kembar berpengaruh
secara simultan terhadap minat beli konsumen Shopee di Banjarmasin.

Kata kunci : Siaran Langsung, Promo Tanggal Kembar, Minat Beli
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