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ABSTRACT 

 

Noor Azizah (2025). The Effect of Leverage, Liquidity, Profitability, Corporate 

Social Responsibility, and Capital Intensity on Firm Value. Thesis Management 

Study Program. Faculty of Economics and Business. Lambung Mangkurat 

University. Advisor: Fifi Swandari. 

 

This study aims to analyze the effect of leverage, liquidity, profitability, 

corporate social responsibility, and capital intensity on firm value in the property 

and real estate sector listed on the Indonesia Stock Exchange (IDX) for the 2019-

2023 period. The independent variables in this study use leverage as measured by 

Debt to Equity Ratio (DER), liquidity with Current Ratio (CR), profitability with 

Return on Assets (ROA), corporate social responsibility using the disclosure index 

based on GRI, and capital intensity with Capital Intensity Ratio (CIR). Firm value 

as the dependent variable is measured using Price to Book Value (PBV). 

This research method uses a quantitative approach with secondary data 

obtained from financial reports and annual reports of property and real estate 

sector companies. The sampling technique was carried out by purposive sampling, 

obtained a sample size of 18 property and real estate companies that met the 

criteria during the 2019-2023 period. Data analysis was carried out using multiple 

linear regression through the help of the SPSS program with the classical 

assumption test, F test, T test, and the coefficient of determination (R2). 

The results of this study indicate that the variables of leverage, profitability, 

and capital intensity have an effect on firm value. Meanwhile, liquidity and 

corporate social responsibility variables have no effect on firm value. Based on 

these findings, company managers need to manage the debt structure optimally, 

maximize operational efficiency to generate profits, utilize the use of fixed assets 

efficiently, avoid idle cash, and continue to carry out corporate social responsibility 

activities in order to increase company value in the eyes of the market and investors. 

 

Keywords: Leverage, Liquidity, Profitability, Corporate Social Responsibility, 

Capital Intensity, Firm Value.  
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ABSTRAK 

 

Noor Azizah (2025). Pengaruh Leverage, Likuiditas, Profitabilitas, Corporate 

Social Responsibility, dan Capital Intensity pada Nilai Perusahaan. Skripsi Program 

Studi Manajemen. Fakultas Ekonomi dan Bisnis. Universitas Lambung Mangkurat 

Banjarmasin. Pembimbing: Fifi Swandari. 

 

Penelitian ini bertujuan untuk menganalisis pengaruh leverage, likuiditas, 

profitabilitas, corporate social responsibility, dan capital intensity pada nilai 

perusahaan di sektor properti dan real estate yang terdaftar di Bursa Efek Indonesia 

(BEI) periode 2019-2023. Variabel independen dalam penelitian ini menggunakan 

leverage yang diukur dengan Debt to Equity Ratio (DER), likuiditas dengan 

Current Ratio (CR), profitabilitas dengan Return on Assets (ROA), Corporate 

Social Responsibility dengan menggunakan indeks pengungkapan berdasarkan 

GRI, dan Capital Intensity dengan Capital Intensity Ratio (CIR). Nilai perusahaan 

sebagai variabel dependen diukur menggunakan Price to Book Value (PBV).  

Metode penelitian ini menggunakan pendekatan kuantitatif dengan data 

sekunder yang diperoleh dari laporan keuangan dan laporan tahunan perusahaan 

sektor properti dan real estate. Teknik pengambilan sampel dilakukan dengan 

purposive sampling, diperoleh jumlah sampel sebesar 18 perusahaan properti dan 

real estate yang memenuhi kriteria selama periode 2019-2023. Analisis data 

dilakukan menggunakan regresi linier berganda melalui bantuan program SPSS 

dengan uji asumsi klasik, uji F, uji t, dan koefisien determinan (R2). 

Hasil penelitian menunjukkan bahwa leverage, profitabilitas, dan capital 

intensity berpengaruh pada nilai perusahaan. Sementara itu, likuiditas dan 

corporate social responsibility menunjukkan tidak berpengaruh pada nilai 

perusahaan. Berdasarkan temuan ini, manajer perusahaan perlu mengelola struktur 

utang secara optimal, memaksimalkan efisiensi operasional untuk menghasilkan 

laba, memanfaatkan penggunaan aset tetap secara efisien, menghindari kas yang 

menganggur, dan tetap menjalankan kegiatan corporate social responsibility agar 

dapat meningkatkan nilai perusahaan di mata pasar dan investor. 

 

Kata Kunci: Leverage, Likuiditas, Profitabilitas, Corporate Social Responsibility, 

Capital Intensity, Nilai Perusahaan.  
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