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ABSTRACT 

 

Noor Alika (2025). The Influence of Brand Community Wardah Youth 

Ambassador and Content Marketing on Repurchase Intention of Wardah Products 

on Banjarmasin City  

Advisor: RR. Yulianti Prihatiningrum  

 

This study aims to examine and analyze: (1) the influence of the Wardah 

Youth Ambassador brand community on repurchase intention of Wardah products 

in Banjarmasin, (2) the influence of content marketing on repurchase intention of 

Wardah products in Banjarmasin, and (3) the simultaneous influence of the 

Wardah Youth Ambassador brand community and content marketing on 

repurchase intention of Wardah products in Banjarmasin. 

This research is a quantitative study. The population consists of 

Banjarmasin residents aged 18 years and above who have purchased Wardah 

products at least once, are familiar with the Wardah Youth Ambassador 

community, and are active users of social media such as Instagram, TikTok, or 

YouTube. Data were collected from 385 respondents using purposive sampling 

through a questionnaire distributed via Google Form. The data analysis 

techniques employed include multiple regression analysis using SPSS version 23. 

The results of the study indicate that: (1) the Wardah Youth Ambassador 

Brand Community has a positive and significant influence on Repurchase 

Intention of Wardah products in Banjarmasin, (2) Content Marketing has a 

positive and significant influence on Repurchase Intention of Wardah products in 

Banjarmasin, and (3) the Wardah Youth Ambassador Brand Community and 

content marketing simultaneously significant influence repurchase intention of 

Wardah products in Banjarmasin. 

 

Keyword: Brand Community, Content Marketing, Repurchase Intention 
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ABSTRAKSI 

 

Noor Alika (2025). Pengaruh Brand Community Wardah Youth Ambassador dan 

Content Marketing terhadap Repurchase Intention Produk Wardah di Kota 

Banjarmasin  

Pembimbing: RR. Yulianti Prihatiningrum  

 

Penelitian ini bertujuan untuk menguji dan menganalisis: (1) pengaruh 

brand community Wardah Youth Ambassador terhadap repurchase intention 

produk Wardah di kota Banjarmasin, (2) pengaruh content marketing terhadap 

repurchase intention produk Wardah di kota Banjarmasin, dan (3) pengaruh brand 

community Wardah Youth Ambassador dan content marketing secara simultan 

terhadap repurchase intention produk Wardah di kota Banjarmasin.  

Jenis penelitian ini berupa penelitian kuantitatif. Populasi yang digunakan 

dalam penelitian ini adalah masyarakat Kota Banjarmasin yang berusia 18 tahun 

ke atas, pernah membeli produk Wardah minimal satu kali, mengetahui komunitas 

Wardah Youth Ambassador, dan aktif menggunakan media sosial seperti 

Instagram, Tiktok, atau Youtube. Data dikumpulkan dari 385 orang responden. 

Teknik sampling yang digunakan adalah purposive sampling dengan kuesioner 

melalui Google Form. Teknik analisis data yang digunakan adalah analisis regresi 

berganda yang dioperasikan melalui software SPSS versi 23.  

Hasil penelitian menunjukkan bahwa: (1) Brand Communtiy Wardah Youth 

Ambassador berpengaruh secara positif dan signifikan terhadap Repurchase 

Intention produk Wardah di kota Banjarmasin, (2) Content Marketing berpengaruh 

secara positif dan signifikan terhadap Repurchase Intention produk Wardah di 

kota Banjarmasin, dan (3) Brand Community Wardah Youth Ambassador dan 

Content Marketing berpengaruh positif dan signifikan secara simultan terhadap 

Repurchase Intention produk Wardah di kota Banjarmasin. 

 

Kata kunci: Brand Community, Content Marketing, Repurchase Intention 
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