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ABSTRAK 

 

Erlinda Septia Safitri. 2025. Modal Sosial Pedagang Madura di Pasar Sentra 

Antasari Banjarmasin. Skripsi, Program Studi Sosiologi, Fakultas Ilmu Sosial dan 

Ilmu Politik. Universitas Lambung Mangkurat Banjarmasin (Dibimbing oleh Dr. 

Sri Hidayah, S. Pd, M. Sc) 

Tandusnya alam Madura mendorong warganya merantau, termasuk menjadi 

pedagang di kota seperti Banjarmasin demi keberlangsungan hidup. Penelitian ini 

bertujuan untuk mendeskripsikan bagaimana pedagang Madura di Pasar Sentra 

Antasari mengelola modal sosial untuk menguatkan eksistensi mereka di tanah 

perantauan. Penelitian ini menggunakan teori modal sosial dari James S. Coleman. 

Penelitian ini menggunakan metode kualitatif dengan pendekatan fenomenologi. 

Penelitian ini menggunakan 4 informan dan lokasi penelitian berada di Pasar Sentra 

Antasari, Kota Banjarmasin, dengan teknik pengumpulan data melalui observasi, 

wawancara tidak berstruktur, dan dokumentasi. Teknik analisis data mengacu pada 

model Miles dan Huberman: reduksi data, penyajian data, dan penarikan 

kesimpulan.  

Hasil penelitian menunjukkan bahwa modal sosial menjadi fondasi utama 

bagi pedagang Madura dalam mempertahankan usaha dan eksistensinya di tanah 

rantau. Mengacu pada teori modal sosial James S. Coleman, hubungan sosial yang 

dibangun pedagang Madura berperan sebagai sumber daya strategis untuk 

mencapai tujuan bersama. Tiga unsur utama yang menonjol adalah kepercayaan 

antar pedagang, norma tidak tertulis yang ditaati bersama, serta jaringan sosial 

melalui arisan, silaturahmi, dan komunikasi rutin. Selain itu, nilai-nilai budaya 

seperti kerja keras, hidup hemat, dan semangat religius yang dibawa dari Madura 

turut memperkuat solidaritas dan ketahanan mereka dalam menghadapi tantangan 

ekonomi di pasar urban. Penelitian ini berkontribusi dalam pengembangan literatur 

sosiologi ekonomi dan etnografi pasar, serta memberi pemahaman praktis 

mengenai bagaimana modal sosial dapat memperkuat stabilitas ekonomi etnis 

perantau. Penelitian selanjutnya disarankan untuk mengeksplorasi peran modal 

sosial dalam hubungan antaretnis di ruang-ruang pasar multikultural. 

 

Kata Kunci: Pasar Tradisional, Pedagang, Etnis madura.  
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ABSTRACT 

Erlinda Septia Safitri. 2025. Social Capital of Madurese Traders at Sentra 

Antasari Market Banjarmasin. Undergraduate Thesis, Sociology Study Program, 

Faculty of Social and Political Sciences, Lambung Mangkurat University 

Banjarmasin (Supervised by Dr. Sri Hidayah, S.Pd, M.Sc) 

The arid land of Madura has pushed its people to migrate, including 

becoming traders in cities like Banjarmasin to ensure their livelihood. This study 

aims to describe how Madurese traders at Sentra Antasari Market manage their 

social capital to strengthen their existence in the migrant community. The research 

uses James S. Coleman's social capital theory. The study adopts a qualitative 

approach with a phenomenological perspective. The research involved four 

informants and was conducted at Sentra Antasari Market, Banjarmasin, using data 

collection methods such as observation, unstructured interviews, and 

documentation. Data analysis followed the Miles and Huberman model, which 

includes data reduction, data presentation, and conclusion drawing. 

The findings indicate that social capital plays a key role in helping Madurese 

traders sustain their businesses and maintain their presence in the migrant 

community. Based on James S. Coleman’s social capital theory, the social 
connections built by the traders serve as a strategic resource for achieving common 

goals. Three main elements stand out: mutual trust among traders, unwritten norms 

that are mutually observed, and social networks maintained through savings groups 

(arisan), social visits (silaturahmi), and regular communication. Additionally, 

cultural values such as hard work, frugality, and religious spirit brought from 

Madura further strengthen their solidarity and resilience in facing the economic 

challenges of the urban market. This study contributes to the development of 

economic sociology and market ethnography literature, offering practical insights 

into how social capital can enhance the economic stability of migrant communities. 

Further research is recommended to explore the role of social capital in interethnic 

relations within multicultural market spaces. 

 

Keywords : Traditional Market, Traders, Madurese Community. 
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