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ABSTRAK

Cintadinda Kajoltriana (2110414320054), “PROJECT PUBLIC RELATIONS
LUMINARIA NUSANTARA : MERAYAKAN KEBUDAYAAN MELALUI
TARI; PROGRAM KEGIATAN : LOMBA TARI KREASI NUSANTARA”.
Dibawah bimbingan Bapak Bambang Dwi Waluyo.

Project ini bertujuan untuk mengevaluasi pelaksanaan Lomba Tari Kreasi
Nusantara sebagai salah satu strategi pelestarian budaya sekaligus sarana
pengembangan kreativitas generasi muda. Latar belakang ini berangkat dari
kebutuhan untuk memahami sejauh mana kegiatan seni pertunjukan dapat
berkontribusi dalam meningkatkan partisipasi, apresiasi, serta penguatan identitas
budaya di kalangan remaja. Dalam konteks globalisasi yang seringkali menggeser
nilai-nilai tradisional, kegiatan seni berbasis budaya lokal menjadi penting untuk
memperkuat rasa memiliki terhadap warisan bangsa.

Metode penelitian menggunakan pendekatan deskriptif statistik dengan instrumen
survei pasca kegiatan berbentuk pilihan ganda. Responden penelitian berjumlah 51
orang yang terdiri atas peserta, penonton, dan panitia. Data yang terkumpul
dianalisis menggunakan statistik deskriptif, khususnya distribusi frekuensi, untuk
meringkas persepsi dan pengalaman responden terhadap pelaksanaan lomba.

Hasil project menunjukkan bahwa mayoritas responden menilai lomba ini efektif
dalam memperkuat kebanggaan budaya, memperluas jejaring sosial, serta
meningkatkan motivasi untuk terus berkarya di bidang seni tari. Distribusi jawaban
memperlihatkan kecenderungan positif terhadap aspek organisasi, kualitas
pertunjukan, serta relevansi kegiatan dengan kebutuhan generasi muda.

Berdasarkan hasil penelitian, dapat disimpulkan bahwa Lomba Tari Kreasi
Nusantara tidak hanya berfungsi sebagai ajang kompetisi, tetapi juga sebagai media
pendidikan budaya yang strategis. Temuan ini diharapkan dapat menjadi dasar bagi
pengembangan program seni budaya yang lebih berkelanjutan, inklusif, dan mampu
menjawab tantangan zaman, khususnya dalam upaya melibatkan generasi muda
dalam pelestarian budaya bangsa.

Kata kunci: Tari, Luminaria, Kebudayaan, Pelestarian
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ABSTRACK

Cintadinda Kajoltriana (2110414320054), “PROJECT PUBLIC RELATIONS
LUMINARIA NUSANTARA: Celebrating Culture Through Dance; Program Activity:
Nusantara Creative Dance Competition.” Supervised by Bambang Dwi Waluyo.

This project aims to evaluate the implementation of the Lomba Tari Kreasi
Nusantara (Nusantara Creative Dance Competition) as one of the strategies for
cultural preservation as well as a medium for developing the creativity of the
younger generation. The background of this study arises from the need to
understand the extent to which performing arts activities can contribute to
increasing participation, appreciation, and the strengthening of cultural identity
among adolescents. In the context of globalization, which often shifts traditional
values, cultural arts activities based on local traditions become important to
strengthen the sense of belonging to the nation’s heritage.

The research method uses a descriptive statistik approach with a post-event survey
instrument in the form of multiple-choice questions. The study involved 51
respondents consisting of participants, audiences, and committee members. The
collected data were analyzed using descriptive statistics, particularly frequency
distribution, to summarize respondents’ perceptions and experiences of the
competition’s implementation.

The results of the project show that the majority of respondents considered the
competition effective in strengthening cultural pride, expanding social networks,
and increasing motivation to continue creating in the field of dance. The
distribution of responses showed a positive tendency toward aspects of
organization, performance quality, and the relevance of the event to the needs of
the younger generation.

Based on the research findings, it can be concluded that the Lomba Tari Kreasi
Nusantara functions not only as a competition but also as a strategic medium for
cultural education. These findings are expected to serve as a basis for the
development of more sustainable and inclusive cultural arts programs that are able
to respond to contemporary challenges, particularly in efforts to involve the
younger generation in preserving the nation’s culture.

Keywords: Dance, Luminaria, Culture, Preservation
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