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ABSTRAK 

Muhammad Tanzilul Furqan, NIM 2110414210016, Tugas Akhir Iklan Layanan 

Masyarakat “Waspada Pinjaman Online Ilegal!” (Studi Kasus Pada Masyarakat 

Kota Banjarmasin Provinsi Kalimantan Selatan), Pembimbing: Dr. Muhammad 

Alif, S.Sos.,M.Si. 

Penelitian ini bertujuan untuk menghasilkan iklan layanan masyarakat (ILM) 

bertajuk "Waspada Pinjaman Online Ilegal!" yang dirancang untuk meningkatkan 

kesadaran masyarakat terhadap bahaya pinjaman online ilegal. Fokus utama 

penelitian mencakup edukasi terkait risiko bunga tinggi, praktik penagihan yang 

tidak etis, serta ancaman terhadap privasi pengguna. Penelitian ini menggunakan 

metode eksperimen pre-test dan post-test yang melibatkan pengikut media sosial 

Otoritas Jasa Keuangan (OJK) dan pendengar Radio Republik Indonesia (RRI) di 

Banjarmasin sebagai responden. Hasil analisis menunjukkan bahwa ILM berhasil 

meningkatkan pemahaman masyarakat secara signifikan, ditunjukkan melalui 

perbedaan skor rata-rata antara pre-test dan post-test. Pendekatan kreatif berbasis 

teori difusi inovasi terbukti efektif dalam menyampaikan pesan edukatif. Selain itu, 

penggunaan media lokal seperti RRI dan media sosial OJK mampu menjangkau 

audiens yang relevan dengan efektif. Penelitian ini memberikan kontribusi penting 

dalam mendukung literasi keuangan masyarakat Indonesia, khususnya dalam 

mengurangi potensi kerugian akibat praktik pinjaman online ilegal. 

Kata Kunci (keyword) : Iklan Layanan Masyarakat, Pinjaman Online Ilegal, 

Literasi Keuangan, Teori Difusi Inovasi, Media Lokal. 
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ABSTRACT 

Muhammad Tanzilul Furqan, NIM 2110414210016, Final Project Public Service 

Advertisement “Beware of Illegal Online Loans!” (Case Study in Banjarmasin City 

Society, South Kalimantan Province), Advisor: Dr. Muhammad Alif, S.Sos., M.Si. 

This study aims to produce a public service announcement (PSA) titled "Beware of 

Illegal Online Loans!" designed to raise public awareness about the dangers of 

illegal online loans. The primary focus of this research includes educating the 

public about the risks of high-interest rates, unethical debt collection practices, and 

threats to user privacy. This study employs a pre-test and post-test experimental 

method, involving followers of the Financial Services Authority (OJK) social media 

and listeners of Radio Republik Indonesia (RRI) in Banjarmasin as respondents. 

The analysis results indicate that the PSA successfully enhanced public 

understanding significantly, as evidenced by the difference in average scores 

between the pre-test and post-test. The creative approach based on diffusion of 

innovation theory proved effective in delivering educational messages. 

Additionally, the use of local media such as RRI and OJK’s social media effectively 

reached the relevant audience. This study makes a significant contribution to 

supporting financial literacy among Indonesians, particularly in reducing potential 

losses from illegal online loan practices. 

Keywords: Public Service Announcement, Illegal Online Loans, Financial 

Literacy, Diffusion of Innovation Theory, Local Media. 
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