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ABSTRACT 

Cintana Dinda Arlita. 2420438320001. 2026. Cultural Hybridity in Korean Wave Messages 

through a TikTok Account @kpopchartofficial (Christine Hine’s Ethnography for 

Internet Study). Advisor: Fahrianoor. 

 

Keywords: Cultural Hybridity, Message, Korean Wave, TikTok, Ethnography for Internet 

 

The account @kpopchartofficial gained public attention on Instagram in 2012 and 

began operating on TikTok around 2020, in line with the increasing consumption of Korean 

popular culture content through short-video-based social media platforms. The account 

currently has more than 2.2 million followers, follows about 435 accounts, and accumulates 

over 175 million likes. This study aims to analyze cultural hybridity in the messages of the 

Korean Wave phenomenon on the TikTok account @kpopchartofficial, examine the role of 

the account as a third space facilitating the hybridization process between Korean culture and 

Indonesian local culture, and explore how users interpret and negotiate the mixture of Korean 

and Indonesian local cultures within the messages shared on the account. 

This research employs a qualitative approach using Christine Hine's internet 

ethnography method. The data collection techniques used include observation, 

documentation, literature study, and interviews. The analysis technique is conducted 

qualitatively-interpretively, referring to the internet ethnography approach as proposed by 

Christine Hine. The theories used by the researcher are cultural studies theory, symbolic 

interactionism, social construction, and cultural hybridity theory. 

The results of this research show that cultural hybridity in the messages of the Korean 

Wave phenomenon on TikTok occurs through content adaptation, meaning localization, and 

active audience participation. The TikTok account @kpopchartofficial functions as a third 

space that facilitates the process of production, circulation, and negotiation of hybrid 

messages, as well as becoming a space for the formation of users' collective hybrid identity. 

In interpreting these messages, users occupy three reading positions that produce forms of 

cultural hybridity integrative, negotiated, and agonistic which reflect the dynamic interaction 

between global and local culture. Thus, the Korean Wave on TikTok is not only consumed 

through the circulating messages, but is also actively reconstructed by the audience within a 

local context. 
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ABSTRAK 

 

Cintana Dinda Arlita, 2420438320001, 2026, Hibriditas Budaya Dalam Pesan 

Fenomena Korean Wave Pada Akun Tiktok @kpopchartofficial (Studi Etnografi 

For Internet Christine Hine), dibimbing oleh Fahrianoor. 

Akun @kpopchartofficial mulai aktif dan dikenal publik sejak tahun 2012 di 

Instagram dan mulai beroperasi di media Tiktok sekitar tahun 2020, seiring dengan 

meningkatnya konsumsi konten budaya populer Korea melalui platform media 

sosial berbasis video pendek. Akun ini memiliki lebih dari 2,2 juta pengikut, 

mengikuti sekitar 435 akun, serta mencatat lebih dari 175 juta tanda suka. Tujuan 

penelitian ini untuk menganalisis hibriditas budaya dalam pesan fenomena Korean 

Wave pada akun TikTok @kpopchartofficial, untuk menganalisis pesan hibriditas 

budaya pada akun TikTok @kpopchartofficial sebagai ruang ketiga (third space) 

yang memfasilitasi proses hibridisasi antara budaya Korea dan budaya lokal 

Indonesia dan untuk menganalisis bagaimana pengguna memaknai dan 

menegosiasikan percampuran budaya Korea dan budaya lokal Indonesia dalam 

pesan-pesan di akun TikTok @kpopchartofficial. 

Penelitian ini menggunakan pendekatan kualitatif dengan metode etnografi for 

internet Christine Hine. Teknik pengumpulan data yang digunakan yakni observasi, 

dokumentasi, studi literatur dan wawancara. Teknik analisis yang dilakukan secara 

kualitatif-interpretatif dengan mengacu pada pendekatan etnografi for internet 

sebagaimana dikemukakan oleh Christine Hine. Teori yang digunakan peneliti 

adalah teori culture studies, interaksi simbolik, konstruksi sosial dan hibriditas 

budaya 

Hasil penelitian ini menunjukkan bahwa hibriditas budaya dalam pesan fenomena 

Korean Wave di TikTok terjadi melalui adaptasi konten, lokalisasi makna, dan 

partisipasi aktif audiens. Akun TikTok @kpopchartsofficial berperan sebagai ruang 

ketiga (third space) yang memfasilitasi proses produksi, sirkulasi, dan negosiasi 

pesan hibrida, serta menjadi ruang pembentukan identitas hibrida kolektif 

penggunanya. Pengguna, dalam memaknai pesan-pesan tersebut, menempati tiga 

posisi pembacaan yang menghasilkan bentuk hibriditas budaya integratif, 

negosiatif, dan agonistik, yang mencerminkan interaksi dinamis antara budaya 

global dan lokal. Dengan demikian, Korean Wave di TikTok tidak hanya 

dikonsumsi melalui pesan-pesan yang beredar, tetapi juga dikonstruksi ulang secara 

aktif oleh audiens dalam konteks lokal. 

Kata Kunci: Hibriditas Budaya, Pesan, Korean Wave, Tiktok, Etnografi For 

Internet 
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ABSTRACT 

Cintana Dinda Arlita, 2420438320001, 2026, Cultural Hybridity in the Messages 

of the Korean Wave Phenomenon on the TikTok Account @kpopchartofficial 

(Christine Hine’s Ethnography for Internet Study), supervised by Fahrianoor. 

The account @kpopchartofficial began gaining public attention on Instagram in 

2012 and started operating on TikTok around 2020, along with the increasing 

consumption of Korean popular culture content through short-video-based social 

media platforms. The account currently has more than 2.2 million followers, 

follows approximately 435 accounts, and has gained over 175 million likes. This 

study aims to analyze cultural hybridity in the messages of the Korean Wave 

phenomenon on the TikTok account @kpopchartofficial, examine the role of the 

account as a third space facilitating the hybridization process between Korean 

culture and Indonesian local culture, and explore how users interpret and negotiate 

the mixture of Korean and Indonesian local cultures within the messages shared on 

the account. 

This research employs a qualitative approach using Christine Hine's internet 

ethnography method. The data collection techniques used include observation, 

documentation, literature study, and interviews. The analysis technique was 

conducted qualitatively-interpretively, referring to the internet ethnography 

approach as proposed by Christine Hine. The theories used by the researcher are 

cultural studies theory, symbolic interactionism, social construction, and cultural 

hybridity theory. 

The results of this research show that cultural hybridity in the messages of the 

Korean Wave phenomenon on TikTok occurs through content adaptation, meaning 

localization, and active audience participation. The TikTok account 

@kpopchartofficial functions as a third space that facilitates the process of 

production, circulation, and negotiation of hybrid messages, as well as becoming a 

space for the formation of users' collective hybrid identity. In interpreting these 

messages, users occupy three reading positions that produce forms of cultural 

hybridity integrative, negotiated, and agonistic which reflect the dynamic 

interaction between global and local culture. Thus, the Korean Wave on TikTok is 

not only consumed through the circulating messages, but is also actively 

reconstructed by the audience within a local context. 

Keywords: Cultural Hybridity, Message, Korean Wave, TikTok, Ethnography for 

Internet 
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