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ABSTRAK

Hanna Athayah, 2210412320017, 2025. Pengaruh Citra Merek Kualitas
Layanan, Dan Preferensi Konsumen Terhadap Keputusan Pembelian Kopi
Kenangan Kantor Pos Banjarmasin, di bawah bimbingan: Setio Utomo.

Penelitian ini bertujuan untuk menguji pengaruh secara parsial dan simultan
Citra Merek, Kualitas Layanan, dan Preferensi Konsumen terhadap Keputusan
Pembelian.

Lokasi penelitian di pilih pada Kopi Kenangan Kantor Pos Banjarmasin,
Sebanyak 96 konsumen Kopi Kenangan Kantor Pos Banjarmasin yang ber usia 17-
40 tahun, berdomisili di Banjarmasin, dan pernah melakukan pemberelian Kopi
Kenangan Kantor Pos Banjarmasin minimal 2 kali dipilih secara accidental sebagai
responden. Penelitian ini menggunakan pendekatan kuantitatif dengan
pengumpulan data melalui kuisioner. Teknik analisis data yang digunakan meliputi
uji validitas dan reliabilitas, analisis regresi berganda, serta uji hipotesis.

Hasil Penelitian menunjukkan citra merek dan kualitas Layanan secara parsial
berpengaruh signifikan terhadap Keputusan Pembelian Kopi Kenangan Kantor Pos
Banjarmasin. Sedangkan Preferensi Konsumen secara parsial tidak berpengaruh
signifikan terhadap Keputusan Pembelian. Citra Merek, Kualitas Layanan, dan
Preferensi Konsumen secara simultan berpengaruh signifikan terhadap Keputusan
Pembelian Kopi Kenangan Kantor Pos Banjarmasin.

Kata Kunci: Citra Merek, Kualitas Layanan, Preferensi Konsumen, Keputusan
Pembelian
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ABSTRACT

Hanna Athayah, 2210412320017, 2025. The Influence of Brand Image, Service
Quality, And Consumer Preferences On The Purchase Decision of Kopi Kenangan
Kantor Pos Banjarmasin, under the guidance of: Setio Utomo.

This study aims to examine the partial and simultaneous effects of Brand
Image, Service Quality, and Consumer Preferences on the Purchase Decision. The
research location was chosen at Kopi Kenangan Kantor Pos Banjarmasin. A total
of 96 consumers of Kopi Kenangan Kantor Pos Banjarmasin who are aged 17-40
years, reside in Banjarmasin, and have made a purchase at Kopi Kenangan Kantor
Pos Banjarmasin at least twice were selected accidentally as respondents. This
study uses a quantitative approach with data collection through questionnaires. The
data analysis techniques used include validity and reliability tests, multiple
regression analysis, and hypothesis testing.

The research results show that brand image and service quality partially have
a significant effect on the Purchase Decision of Kopi Kenangan Kantor Pos
Banjarmasin. Meanwhile, Consumer Preference partially has no significant effect
on the Purchase Decision. Brand Image, Service Quality, and Consumer
Preference simultaneously have a significant effect on the Purchase Decision of
Kopi Kenangan Kantor Pos Banjarmasin.

Keywords: Brand Image, Service Quality, Consumer Preference, Purchase
Decision
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