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ABSTRACT

Dewi Sri Murwati (2024). The Effect of Entrepreneurial Competence, Market
Orientation, Product Quality and Product Innovation on Competitive Advantage
(Study on MSMEs in the Clothing Trade Sector in Sudimampir Traditional Market,
Banjarmasin City). Advisor: Hastin Umi Anisah.

This study aims to determine and analyze the effect of (1) entrepreneurial
competence on the competitive advantage of MSMEs in the clothing trade sector in
Sudimampir Market, Banjarmasin City. (2) market orientation on the competitive
advantage of MSMEs in the clothing trade sector in Sudimampir Market,
Banjarmasin City. (3) product quality to the competitive advantage of MSMEs in
the clothing trade sector in Sudimampir Market, Banjarmasin City. (4) product
innovation to the competitive advantage of MSMEs in the clothing trade sector in
Sudimampir Market, Banjarmasin City.

This research is an explanatory study using a quantitative approach.
Respondents in this study were 95 owners/managers of MSMEs in the clothing trade
sector in Sudimampir Market, Banjarmasin City. The sampling design chosen was
non-probability sampling with purposive sampling technique. Data were collected
through questionnaires, then measured using a Likert scale. The data analysis
technique used is inferential statistics with nonparametric statistics using the
Structural Equation Modeling (SEM) equation model through the help of the
SmartPLS 4.1 program.

The results of this study indicate that (1) entrepreneurial competence has a
positive and insignificant effect on competitive advantage in MSMEs in the clothing
trade sector in Sudimampir Market, Banjarmasin City. (2) market orientation has
a positive and significant effect on competitive advantage in MSMEs in the clothing
trade sector in Sudimampir Market, Banjarmasin City. (3) product quality has a
positive and significant effect on competitive advantage in MSMEs in the clothing
trade sector in Sudimampir Market, Banjarmasin City. (4) product innovation has
a positive and significant effect on competitive advantage in MSMEs in the clothing
trade sector in Sudimampir Market, Banjarmasin City.

Keywords: Entrepreneurial Competence, Market Orientation, Product Quality,
Product Innovation, Competitive Advantage.
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ABSTRAK

Dewi Sri Murwati (2024). Pengaruh Kompetensi Kewirausahaan, Orientasi Pasar,
Kualitas Produk dan Inovasi Produk Terhadap Keunggulan Bersaing (Studi Pada
UMKM Sektor Perdagangan Pakaian Di Pasar Sudimampir Kota Banjarmasin).
Pembimbing: Hastin Umi Anisah

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh (1)
kompetensi kewirausahaan terhadap keunggulan bersaing UMKM sektor
perdagangan pakaian di Pasar Sudimampir Kota Banjarmasin. (2) orientasi pasar
terhadap keunggulan bersaing UMKM sektor perdagangan pakaian di Pasar
Sudimampir Kota Banjarmasin. (3) kualitas produk terhadap keunggulan bersaing
UMKM sektor perdagangan pakaian di Pasar Sudimampir Kota Banjarmasin. (4)
inovasi produk terhadap keunggulan bersaing UMKM sektor perdagangan pakaian
di Pasar Sudimampir Kota Banjarmasin.

Penelitian ini merupakan penelitian eksplanatori menggunakan pendekatan
kuantitatif. Responden penelitian ini sebanyak 95 pemilik/pengelola UMKM sektor
perdagangan pakaian di Pasar Sudimampir Kota Banjarmasin. Desain sampling
yang dipilih yaitu non probability sampling dengan teknik purposive sampling.
Data dikumpulkan melalui angket/kuisioner, kemudian diukur menggunakan skala
likert. Teknik analisis data yang digunakan adalah statistik inferensial dengan
statistik nonparametris menggunakan model persamaan Structural Equation
Modeling (SEM) melalui bantuan program SmartPLS 4.1.

Hasil penelitian ini menunjukkan bahwa (1) kompetensi kewirausahaan
berpengaruh positif dan tidak signifikan terhadap keunggulan bersaing pada
UMKM sektor perdagangan pakaian di Pasar Sudimampir Kota Banjarmasin. (2)
orientasi pasar berpengaruh positif dan signifikan terhadap keunggulan bersaing
pada UMKM sektor perdagangan pakaian di Pasar Sudimampir Kota Banjarmasin.
(3) kualitas produk berpengaruh positif dan signifikan terhadap keunggulan
bersaing pada UMKM sektor perdagangan pakaian di Pasar Sudimampir Kota
Banjarmasin. (4) inovasi produk berpengaruh positif dan signifikan terhadap
keunggulan bersaing pada UMKM sektor perdagangan pakaian di Pasar
Sudimampir Kota Banjarmasin.

Kata kunci: Kompetensi Kewirausahaan, Orientasi Pasar, Kualitas Produk,
Inovasi Produk, Keunggulan Bersaing
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