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ABSTRAK 

 

Hofifah Noor Pawansa, (2024), Pengaruh Product Quality, Price, dan Store 

Atmosphere Terhadap Customer Satisfaction First Wheel Coffee Banjarmasin. 

Pembimbing: Faisal, Ikhwan. 

Penelitian ini dilakukan untuk menganalisis : (1) pengaruh product quality 

terhadap customer satisfaction First Wheel Coffee Banjarmasin (2) pengaruh price 

terhadap customer satisfaction First Wheel Coffee Banjarmasin, dan (3) pengaruh 

store atmosphere terhadap customer satisfaction First Wheel Coffee Banjarmasin. 

Populasi dalam penelitian ini adalah pelanggan First Wheel Coffee 

Banjarmasin. Jumlah responden sebanyak 100 orang. Teknik pengambilan sampel 

yang digunakan adalah purposive sampling. Penelitian ini menggunakan teknik 

analisis data yaitu regresi linear berganda. 

Hasil penelitian ini menunjukkan bahwa product quality berpengaruh 

terhadap customer satisfaction First Wheel Coffee Banjarmasin. price berpengaruh 

terhadap customer satisfaction First Wheel Coffee Banjarmasin. Store atmosphere 

berpengaruh terhadap customer satisfaction First Wheel Coffee Banjarmasin. 

Kata kunci: Product Quality, Price, Store Atmosphere, Customer Satisfaction 
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ABSTRACT 

Hofifah Noor Pawansa, (2024), The Influence of Product Quality, Price, 

and Store Atmosphere on Customer Satisfaction at First Wheel Coffee Banjarmasin. 

Supervisor: Faisal, Ikhwan. 

This research was conducted to analyze: (1) the influence of product quality 

on customer satisfaction of First Wheel Coffee Banjarmasin (2) the influence of 

price on customer satisfaction of First Wheel Coffee Banjarmasin, and (3) the 

influence of store atmosphere on customer satisfaction of First Wheel Coffee 

Banjarmasin. 

The population in this research is customers of First Wheel Coffee 

Banjarmasin. The number of respondents was 100 people. The sampling technique 

used was purposive sampling. This research uses data analysis techniques, namely 

multiple linear regression. 

The results of this research show that product quality influences customer 

satisfaction at First Wheel Coffee Banjarmasin. Price influences customer 

satisfaction at First Wheel Coffee Banjarmasin. Store atmosphere influences 

customer satisfaction at First Wheel Coffee Banjarmasin. 

Keywords: Product Quality, Price, Store Atmosphere, Customer Satisfaction 
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