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ABSTRACT

Andini Dwijayanti (2024). The Influence of Information Quality, System
Quality, and E Service Quality on Repurchase Intention among Tiket.com
Application Users Using Consumer Satisfaction as a Mediating Variable.

Advisor: Riza Firdaus.

This research aims to (1) The influence of information quality on consumer

satisfaction, (2) The influence of information quality on repurchase intention, (3)
The influence of system quality on consumer satisfaction, (4) The influence of e-
service quality on consumer satisfaction, (5) The Influence of E-Service Quality on
Repurchase Intention, (6) The Influence of Consumer Satisfaction on Repurchase
Intention, (7) The Influence of Information Quality on Repurchase Intention using
Consumer Satisfaction as a mediating variable, (8) The Influence of System Quality
on Repurchase Intention using Satisfaction Consumers as a mediating variable, (9)
The influence of E-Service Quality on Repurchase Intention using Consumer
Satisfaction as a mediating variable.
This research uses quantitative research. The population used in this research are
consumers who have used/purchased a service or service on the tiket.com
application at least once in South Kalimantan. The number of samples in the study
was 110 respondents with data collection using purposive sampling techniques. The
analysis technique used in this research uses a Structual Equation Model (SEM)
approach based on Partial Least Square (PLS) version 3.29.

The results of this research indicate that (1) Information Quality has no
significant effect on Consumer Satisfaction, (2) Information Quality has a
significant effect on Purchase Intention, (3) System Quality has a significant effect
on Consumer Satisfaction, (4) E-Service Quality has a significant effect on
Satisfaction Consumers, (5) E-Service Quality has no significant effect on Purchase
Intention, (6) Consumer Satisfaction has a significant influence on Purchase
Intention, (7) Information Quality has no significant influence on Repurchase
Intention through the mediation of Consumer Satisfaction, (8) System Quality has
an influence significant effect on Repurchase Intention through the mediation of
Consumer Satisfaction, (9) E-Service Quality has a significant effect on Repurchase
Intention through the mediation of Consumer Satisfaction.

Keywords: Information Quality, System Quality, E-Service Quality, Consumer
Satisfaction, Repurchase Intention.



ABSTRAKSI

Andini Dwijayanti (2024). Pengaruh Kualitas Informasi, Kualitas Sistem, dan
E Service Quality Terhadap Minat Beli Ulang Pada Pengguna Aplikasi Tiket.com
Dengan Menggunakan Kepuasan Konsumen Sebagai Variabel Mediasi.
Pembimbing: Riza Firdaus.

Penelitian ini memiliki tujuan (1) Pengaruh Kualitas Informasi terhadap
Kepuasan Konsumen, (2) Pengaruh Kualitas Informasi terhadap Minat Beli Ulang,
(3) Pengaruh Kualitas Sistem terhadap Kepuasan Konsumen, (4) Pengaruh E-
Service Quality tehadap Kepuasan Konsumen, (5) Pengaruh E-Service Quality
tehadap Minat Beli Ulang, (6) Pengaruh Kepuasan Konsumen terhadap Minat Beli
Ulang, (7) Pengaruh Kualitas Informasi terhadap Minat Beli Ulang menggunakan
Kepuasan Konsumen sebagai variabel mediasi, (8) Pengaruh Kualitas Sistem
terhadap Minat Beli Ulang menggunakan Kepuasan Konsumen sebagai variabel
mediasi, (9) Pengaruh E-Service Quality terhadap Minat Beli Ulang menggunakan
Kepuasan Konsumen sebagai variabel mediasi.

Penelitian ini menggunakan penelitian kuantitatif. Populasi yang digunakan
pada penelitian ini adalah konsumen yang pernah menggunakan/membeli sebuah
jasa atau pelayanan pada aplikasi tiket.com minimal 1 kali di Kalimantan Selatan.
Jumlah sampel pada penelitian sebanyak 110 responden dengan pengumpulan data
melalui teknik purposive sampling. Teknik analisi yang digunakan pada penelitian
ini menggunakan pendekatan Structual Equation Model (SEM) berbasis Partial
Least Square (PLS) versi 3.29.

Hasil penelitian ini menunjukkan bahwa (1) Kualitas Informasi tidak
berpengaruh signifikan terhadap Kepuasan Konsumen, (2) Kualitas Informasi
berpengaruh signifikan terhadap Minat Beli, (3) Kualitas Sistem berpengaruh
signifikan terhadap Kepuasan Konsumen, (4) E-Service Quality berpengaruh
signifikan terhadap Kepuasan Konsumen, (5) E-Service Quality tidak berpengaruh
signifikan terhadap Minat Beli, (6) Kepuasan Konsumen berpengaruh signifikan
terhadap Minat Beli, (7) Kualitas Informasi tidak berpengaruh signifikan terhadap
Minat Beli Ulang melalui mediasi Kepuasan Konsumen, (8) Kualitas Sistem
berpengaruh signifikan terhadap Minat Beli Ulang melalui mediasi Kepuasan
Konsumen, (9) E-Service Quality berpengaruh signifikan terhadap Minat Beli
Ulang melalui mediasi Kepuasan Konsumen.

Kata Kunci: Kualitas Informasi, Kualitas Sistem, E-Service Quality, Kepuasan
Konsumen, Minat Beli Ulang.
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