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ABSTRAK

Muhammad Rafly Fariz Hauzan. 2025. Representasi Gaya Hidup Melalui thrifthing
Shopping: Studi Pada Gen Z Konsumen di Pasar Subuh Banjarmasin. Dosen
Pembimbing Khairussalam,S.Ag,M.Si., Program Studi Sosiologi. Fakultas I[Imu Sosial
dan Ilmu Politik, Universitas Lambung Mangkurat.

Fenomena thrifthing saat ini menjadi bagian dari gaya hidup populer di kalangan
Generasi Z, termasuk di Kota Banjarmasin. Penelitian ini bertujuan untuk memahami
bagaimana aktivitas thrifthing di Pasar Subuh Banjarmasin direpresentasikan sebagai
gaya hidup alternatif sekaligus strategi konsumsi yang dipengaruhi oleh faktor sosial,
simbolik, dan budaya. Menggunakan pendekatan kualitatif dengan metode
fenomenologi, penelitian ini mengumpulkan data melalui observasi, wawancara
mendalam, dan dokumentasi terhadap empat informan yang terdiri dari pembeli Gen Z

Hasil penelitian menunjukkan bahwa alasan utama Gen Z memilih thrifthing
adalah harga yang terjangkau, kualitas barang yang masih layak pakai, serta peluang
memperoleh pakaian bermerek maupun unik yang tidak tersedia di toko modern. Selain
itu, thrifthing menjadi ruang interaksi sosial yang memperkuat hubungan pertemanan
dan menciptakan pengalaman kolektif dalam berburu pakaian. Dari perspektif simbolik
dan budaya, thrifthing dipahami sebagai sarana ekspresi diri, pembentukan identitas,
serta respons terhadap budaya digital seperti tren OOTD dan konten media sosial..
Secara keseluruhan, thrifthing di Pasar Subuh Banjarmasin merepresentasikan gaya
hidup hemat, kreatif, yang menjadi ciri khas konsumsi Generasi Z di era modern.

Kata kunci: thrifthing, Generasi Z, Gaya Hidup



ABSTRACT

Muhammad Rafly Fariz Hauzan. 2025. Lifestyle Representation Through thrifthing
Shopping: A Study of Gen Z Consumers at the Banjarmasin Dawn Market. Supervisor:
Khairussalam, S.Ag, M.Sc., Sociology Study Program, Faculty of Social and Political
Sciences, Lambung Mangkurat University.

The thrifthing phenomenon is currently a popular lifestyle among Generation Z,
including in Banjarmasin. This study aims to understand how thrifthing activities at
the Banjarmasin Dawn Market are represented as an alternative lifestyle and
consumption strategy influenced by economic, social, symbolic, and cultural factors.
Using a qualitative approach with phenomenological methods, this study collected
data through observation, in-depth interviews, and documentation with eight
informants consisting of Gen Z shoppers and used clothing sellers.

The results indicate that the main reasons Gen Z chooses thrifthing are affordable
prices, the quality of items that are still usable, and the opportunity to thrifthing
branded and unique clothing not available in modern stores. Furthermore, thrifthing
provides a space for social interaction, strengthening friendships and creating a
collective experience of clothing hunting. From a symbolic and cultural perspective,
thrifthing is understood as a means of self-expression, identity formation, and a
response to digital culture such as OOTD trends and social media content. Overall,
thrifthing at Banjarmasin's Subuh Market Contumption Gen Z in this era modern

that characterizes Generation Z consumption in the modern era.

Keywords: thrifthing, Generation Z, Lifestyle
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