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ABSTRAK 

HUBUNGAN PERSEPSI TERHADAP IKLAN OBAT FLU DENGAN 

PERILAKU SWAMEDIKASI  PADA MASYARAKAT KELURAHAN 

SUNGAI BESAR KECAMATAN BANJARBARU SELATAN (Oleh M. Andi 

Chandra; Pembimbing: Difa Intannia & Herningtyas Nautika Lingga: 2019; 36 halaman) 

 

Flu merupakan salah satu penyakit yang bisa ditangani dengan swamedikasi, dan 

informasi mengenai obat ini sering didapatkan melalui iklan di televisi yang akan 

berpengaruh pada perilaku swamedikasi (pengobatan sendiri). Tujuan penelitian ini 

adalah menganalisa hubungan antara persepsi terhadap iklan obat flu dengan perilaku 

swamedikasi menggunakan obat flu. Metode yang digunakan pada penelitian ini 

secara survei analitik dengan desain penelitian cross sectional dan teknik pengambilan 

sampel yang digunakan adalah quota sampling dengan kriteria inklusi, yaitu tercatat 

sebagai penduduk kelurahan Sungai Besar, berusia ≥ 17 tahun, pernah melihat iklan 

obat flu di televisi, menggunakan obat flu secara swamedikasi, bersedia menjadi 

responden. Sampel penelitian ini sebanyak 94 responden dengan mayoritas responden 

berada pada umur 17 - 27 tahun, berjenis kelamin perempuan, lulusan SMA/SMK, dan 

pekerjaan sebagai ibu rumah tangga. Hasil penelitian menunjukkan bahwa persepsi 

responden terhadap kelengkapan iklan iklan obat flu sebesar 90,43%, persepsi 

responden lengkap dan 89,36% responden tidak terpengaruh. Perilaku swamedikasi 

yang dilakukan oleh responden diperoleh sebesar 65,96% rasional dan 34,04% tidak 

rasional. Hasil analisa chi-square menunjukkan bahwa tidak terdapat hubungan antara 

persepsi terhadap kelengkapan iklan obat flu dengan perilaku swamedikasi 

menggunakan obat flu (P value = 0,152) dan tidak terdapat hubungan antara persepsi 

terhadap pengaruh iklan dengan perilaku swamedikasi menggunakan obat flu (P value 

= 0,090). Hasil evaluasi dan  kelengkapan iklan obat flu di televisi diperoleh 3 iklan 

obat flu yang ditayangkan di televisi masih tidak lengkap dan tidak sesuai. 

 

Kata kunci : Persepsi, Iklan Obat, Swamedikasi flu, Kelengkapan iklan 
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ABSTRACT 

THE CORRELATION BETWEEN PERCEPTION ON FLU MEDICINE 

ADVERTISEMENTS AND SELF-MEDICATION BEHAVIOR IN KELURAHAN 

SUNGAI BESAR OF SOUTH BANJARBARU SUB-DISTRICT (Written by M. Andi 

Chandra; Supervisors: Difa Intannia & Herningtyas Nautika Lingga: 2019; 36 pages) 

 

Flu is one of the diseases that can be treated with self-medication, and information 

about the medicines are often obtained through television advertisements that will 

affect self-medication behavior. The purpose of this study was to analyze the 

correlation between perception on flu medicine advertisements and self-medication 

behavior in using flu medicines. The method used in this study was analytic survey 

with cross sectional research design and the sampling technique used was quota 

sampling with inclusion criteria, which were recorded as a resident of Kelurahan 

Sungai Besar, aged ≥ 17 years old, had seen an advertisement for flu medicines on 

television, using flu medicine by self-medication, and willing to be a respondent. The 

sample of this study was 94 respondents with the majority of respondents aged 17 – 27 

years old, females, senior high school/vocational school graduates, and their jobs 

were housewives. The results showed that respondents’ perceptions to the 

completeness of flu medicine advertisements amounted to 90.43%, the repondents’ 

perceptions were complete, and 89.36% of respondents were not affected. Self-

medication behaviors carried out by respondents were 65.96% rational and 34.04% 

irrational. The results of the chi-square analysis showed that there was no relationship 

between perceptions of the completeness of flu medicine advertisements and self-

medication behaviours in using flu medicines (P value = 0.152) and there was no 

relationship between the influence of advertisements and self-medication behaviours 

in using flu medicines (P value = 0.090). The results of the evaluation and the 

completeness of flu medicine advertisements on television that were obtained from 3 

advertisements for flu medicines and aired on television, were still incomplete and 

inappropriate. 

Keywords: Perception, Drug Advertisements, Self-Medication of Flu, Completeness of 

Advertisements 
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