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ABSTRAK

Asri Alkirani, 2010414120017, 2025, Personal Branding Daniel Baskara
Putra (Studi Analisis Grid Citra Pada Followers Akun Instagram @wordfangs).
Dibimbing oleh Noviana Sari.

Penelitian ini bertujuan untuk mengidentifikasi citra personal branding
Daniel Baskara Putra melalui akun Instagram @wordfangs. Pendekatan yang
digunakan adalah kuantitatif dengan tipe metode deskriptif. Data diperoleh
melalui Kkuesioner dan observasi, kemudian dianalisis menggunakan metode
analisis grid citra dari Philip Kotler.

Hasil penelitian menunjukkan bahwa pada skala pengenalan, sebanyak
67% responden mengetahui Daniel Baskara Putra melalui media sosial Instagram.
Selain itu pada aspek skala kenal suka, sebanyak 76% responden memberikan
penilaian positif terhadap personal branding Daniel Baskara Putra melalui media
sosial Instagram. Dari analisis grid citra berdasarkan delapan indikator personal
branding, yaitu: spesialisasi, kepemimpinan, kepribadian, perbedaan,
kenampakan, kesatuan, keteguhan, serta maksud baik, dapat disimpulkan bahwa
Daniel Baskara Putra masuk dalam grid A, yang merupakan penilaian pada
tingkat sangat dikenal dengan citra yang positif di Instagram.

Kata Kunci: Personal Branding, Analisis Grid Citra, Media Sosial, Baskara Putra



ABSTRACT

Asri Alkirani, 2010414120017, 2025. Personal Branding of Daniel
Baskara Putra (A Grid Image Analysis Study on the Followers of the Instagram
Account @wordfangs). Guided by Noviana Sari.

This study aims to identify the personal branding image of Daniel Baskara
Putra through the Instagram account @wordfangs. A quantitative approach with
a descriptive research method was employed. Data were collected through
questionnaires and observations, then analyzed using Philip Kotler's grid image
analysis method.

The findings indicate that, on the familiarity scale, 67% of respondents
became aware of Daniel Baskara Putra through Instagram. Additionally, on the
favorability scale, 76% of respondents expressed a positive perception of his
personal branding on the platform. Based on the grid image analysis using eight
personal branding indicators: specialization, leadership, personality,
distinctiveness, visibility, unity, persistence, and goodwill, it can be concluded
that Daniel Baskara Putra falls into Grid A, representing a highly recognized
figure with a positive image on Instagram.

Keywords: Personal Branding, Grid Image Analysis, Social Media, Baskara
Putra.
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