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ABSTRAK 

Muhammad Zaid Habibil Fatah, 18104122210034, 2024. Pengaruh 

Kepuasan Pelanggan dan Minat Beli Ulang terhadap Loyalitas Pelanggan di 

Kangaroo Vape House Banjarmasin Dibawah bimbingan Maryono. 

Penelitian ini bertujuan untuk menguji seberapa besar pengaruh Kepuasan 

Pelanggan dan Minat Beli Ulang terhadap Loyalitas Pelanggan secara parsial dan 

simultan. Penelitian ini menggunakan penelitian kuantitatif dengan  tipe penelitian 

eksplanatori. Populasi penelitian ini konsumen Kangaroo Vape House Banjarmasin 

. Sampel penelitian ini adalah konsumen yang membeli produk di Kangaroo Vape 

House Banjarmasin sebanyak 97 orang dengan kriteria telah  melakukan pembelian 

minimal sebanyak tiga kali, dengan Teknik sampling Accidental Sampling. Teknik 

pengumpulan data menggunakan kuesioner. Teknik analisis data menggunakan 

Analisis regresi linier berganda. 

Hasil penelitian ini menunjukan bahwa kepuasan pelanggan secara parsial  

berpengaruh signifikan terhadap Loyalitas Pelanggan Minat Beli Ulang 

berpengaruh signifikan terhadap Loyalitas Pelanggan di Kangaroo Vape House 

Banjarmasin, kemudian Loyalitas Pelanggan dan Minat Beli Ulang secara simultan 

berpengaruh signifikan terhadap Loyalitas Pelanggan di Kangaroo Vape House 

Banjarmasin. 

Kata Kunci : Kepuasan Pelanggan, Minat Beli Ulang, Loyalitas Pelanggan. 
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ABSTRACT 

Muhammad Zaid Habibil Fatah, 18104122210034, 2024. The Influence of 

Customer Satisfaction and Repurchase Intention on Customer Loyalty of Kangaroo 

Vape House Banjarmasin Under the Guidance of Maryono. 

This research aims to test how much influence Customer Satisfaction and 

Repurchase Intention have on Customer Loyalty partially and simultaneously. This 

research uses quantitative research with the type of explanatory research. The 

population of this research is consumers of Kangaroo Vape House Banjarmasin. 

The sample for this research was 97 consumers who purchased products at 

Kangaroo Vape House Banjarmasin with the criteria of having purchased at least 

three times, using the Accidental Sampling technique. The data collection technique 

uses a questionnaire. The data analysis technique uses multiple linear regression 

analysis. 

The results of this research indicate that partial customer satisfaction has a 

significant effect on customer loyalty. Repurchase Intention has a significant effect 

on Customer Loyalty at Kangaroo Vape House Banjarmasin, then Customer 

Loyalty and Repurchase Intention simultaneously have a significant effect on 

Customer Loyalty at Kangaroo Vape House Banjarmasin. 

 

Keywords: Customer Satisfaction, Repurchase Intention, Customer Loyalty  
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