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ABSTRAK 

Putri Amalia Daswara, 2010412220003, 2024. Pengaruh Digital Marketing 

dan E-Commerce Terhadap Business Sustainability Pada Pelaku Bisnis Online Di 

Kota Banjarmasin, Di bawah bimbingan Ibu Noor Hidayati. 

Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh signifikan 

secara parsial maupun simultan Digital Marketing dan E-Commerce Terhadap 

Business Sustainability Pada Pelaku Bisnis Online Di Kota Banjarmasin. 

Penelitian ini menggunakan pendekatan kuantitatif, lokasi penelitian di 

Kota Banjarmasin. Populasi penelitian ini pelaku bisnis berbasis online di Kota 

Banjarmasin. Teknik sampling yang digunakan adalah non probability sampling-

accidental sampling dengan besar sampel sebanyak 120 responden. Pengumpulan 

data menggunakan kuesioner, teknik analisis data menggunakan Analisis Regresi 

Linear Berganda dengan alat bantu SPSS Versi 24. 

Hasil penelitian ini menunjukkan dan membuktikan bahwa Digital 

Marketing berpengaruh signifikan secara parsial terhadap Business Sustainability, 

dan E-Commerce berpengaruh signifikan secara parsial terhadap Business 

Sustainability. Digital Marketing dan E-Commerce juga berpengaruh signifikan  

secara simultan terhadap Business Sustainability.  

 

Kata Kunci: Digital Marketing, E-Commerce, Business Sustainability 
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ABSTRACT 

Putri Amalia Daswara, 2010412220003, 2024. The Influence of Digital 

Marketing and E-Commerce on Business Sustainability Among Online Business 

People in Banjarmasin City, Under the guidance of Mrs. Noor Hidayati.  

This research aims to determine and test the significant partial or 

simultaneous influence of Digital Marketing and E-Commerce on Business 

Sustainability among Online Business Actors in the City of Banjarmasin. 

This research uses a quantitative approach, the research location is in 

Banjarmasin City. The population in this study are online-based business people in 

Banjarmasin City. The sampling technique used was non-probability sampling-

accidental sampling with a sample size of 120 respondents. Data collection used a 

questionnaire, data analysis techniques used Multiple Linear Regression Analysis 

with SPSS Version 24 tools. 

The results of this research show and prove that Digital Marketing has a 

partially significant effect on Business Sustainability, and E-Commerce has a 

partially significant effect on Business Sustainability. Digital Marketing and E-

Commerce also simultaneously have a significant influence on Business 

Sustainability. 

 

Keywords: Digital Marketing, E-Commerce, Business Sustainability 
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