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ABSTRAK

Khairunnisa Lisandra, 2210414220071, 2022, Pengaruh Brand
Experience Spotify Wrapped Terhadap Brand Loyalty Pada Generasi Z Di Kota
Banjarmasin, dibimbing oleh Sarwani.

Penelitian ini bertujuan untuk mengetahui pengaruh brand experience
melalui Spotify Wrapped terhadap brand loyalty pada Generasi Z di Kota
Banjarmasin. Penelitian ini menggunakan pendekatan kuantitatif dengan
metode survei. Responden penelitian adalah Generasi Z di Kota Banjarmasin
yang mengetahui maupun menggunakan fitur Spotify Wrapped. Data dianalisis
menggunakan statistik deskriptif dan regresi linier sederhana.

Hasil penelitian menunjukkan bahwa terdapat pengaruh signifikan
antara brand experience Spotify Wrapped terhadap brand loyalty Spotify
dengan nilai signifikansi sebesar 0,000. Hubungan kedua variabel bersifat
positif dengan nilai koefisien regresi sebesar 0,682, nilai koefisien korelasi (R)
sebesar 0,759, serta nilai koefisien determinasi (R Square) sebesar 0,576. Hasil
tersebut menunjukkan bahwa brand experience memiliki hubungan yang kuat
dan mampu memengaruhi brand loyalty sebesar 57,6%, sedangkan sisanya
dipengaruhi oleh faktor lain di luar penelitian.

Kesimpulan penelitian ini menunjukkan bahwa semakin baik
pengalaman yang dirasakan Generasi Z terhadap Spotify Wrapped, maka
semakin tinggi pula loyalitas mereka terhadap Spotify. Dengan demikian,
Spotify Wrapped mampu menciptakan pengalaman positif yang dapat
meningkatkan loyalitas pengguna terhadap merek Spotify.

Kata kunci: Brand Experience, Brand Loyalty, Spotify Wrapped, Generasi
Z, Spotify
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ABSTRACT

Khairunnisa Lisandra, 2210414220071, 2026. The Influence of Spotify
Wrapped Brand Experience on Brand Loyalty of Generation Z in Banjarmasin
City, supervised by Sarwani.

This study aims to determine the effect of brand experience through
Spotify Wrapped on brand loyalty among Generation Z in Banjarmasin City.
This study used a quantitative approach with a survey method. The respondents
were Generation Z in Banjarmasin City who were aware of and used the Spotify
Wrapped feature. Data were analyzed using descriptive statistics and simple
linear regression.

The results showed a significant effect between the Spotify Wrapped
brand experience and Spotify brand loyalty, with a significance value of 0.000.
The relationship between the two variables was positive, with a regression
coefficient of 0.682, a correlation coefficient (R) of 0.759, and a coefficient of
determination (R Square) of 0.576. These results indicate that brand experience
has a strong relationship and can influence brand loyalty by 57.6%, with the
remainder influenced by other factors outside the study.

The conclusion of this study is that the better the experience perceived
by Generation Z with Spotify Wrapped, the higher their loyalty to Spotify. Thus,
Spotify Wrapped is able to create a positive experience that can increase user
loyalty to the Spotify brand.

Keywords: Brand Experience, Brand Loyalty, Spotify Wrapped, Generation Z, Spotify
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