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ABSTRAK 

 Alma Puteri Hafsari, 2110412320022, 2025. Pengaruh Gaya Hidup dan 

Harga Terhadap Minat Beli Pakaian Thrifting di Pasar Pagi Minggu Kota 

Banjarmasin, di bawah bimbingan: Nurul Wahyuni. 

 Tren pakaian thrifting semakin diminati, termasuk di Pasar Pagi Minggu 

Kota Banjarmasin. Gaya hidup dan harga merupakan faktor yang berpotensi 

memengaruhi minat beli konsumen. Penelitian ini bertujuan untuk menguji 

pengaruh gaya hidup dan harga terhadap minat beli pakaian thrifting, baik secara 

parsial maupun simultan. 

 Pendekatan yang digunakan dalam penelitian ini adalah kuantitatif yang 

berupa explanatory. Penelitian ini dilakukan di Pasar Pagi Minggu Kota 

Banjarmasin. Sampel yang digunakan berjumlah 100 responden yang diambil 

menggunakan teknik accidental sampling, pengumpulan data menggunakan 

kuesioner, dan dianalisis menggunakan regresi linier berganda. 

 Hasil penelitian menunjukkan bahwa gaya hidup secara parsial berpengaruh 

positif dan signifikan terhadap minat beli dan harga secara parsial berpengaruh 

positif dan signifikan terhadap minat beli. Sedangkan, secara simultan gaya hidup 

dan harga berpengaruh signifikan terhadap minat beli pakaian thrifting di pasar pagi 

minggu kota banjarmasin. 

 

Kata Kunci: Gaya Hidup, Harga, Minat Beli 
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ABSTRACT 

 Alma Puteri Hafsari, 2110412320022, 2025. The Influence of Lifestyle and 

Price on Purchase Intention of Thrifting Clothes at Pasar Pagi Minggu, 

Banjarmasin City, under the supervision of Nurul Wahyuni. 

 The trend of thrifting clothes is increasingly popular, including at Pasar 

Pagi Minggu in Banjarmasin City. Lifestyle and price are factors that potentially 

influence consumers’ purchase intention. This study aims to examine the influence 

of lifestyle and price on the purchase intention of thrifting clothes, both partially 

and simultaneously. 

 This research uses a quantitative explanatory method. The study was 

conducted at Pasar Pagi Minggu in Banjarmasin City, involving 100 respondents 

selected through accidental sampling. Data were collected using questionnaires 

and analyzed with multiple linear regression. 

 The results show that lifestyle has a positive and significant partial effect on 

purchase intention, and price also has a positive and significant partial effect on 

purchase intention. Simultaneously, both lifestyle and price have a significant 

influence on the purchase intention of thrifting clothes at Pasar Pagi Minggu in 

Banjarmasin City. 

 

Keywords: Lifestyle, Price, Purchase Intention  
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