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ABSTRAK 

Elvina Fidyah Romdayani, 1810412620003, 2025, Pengaruh Gaya Hidup, 

Kualitas Produk dan Harga Terhadap Keputusan Pembelian Hijab (Studi pada 

Konsumen Alyc Hijab Tanah Grogot), dibawah Bimbingan : Maryono. 

Penelitian ini bertujuan untuk menguji Pengaruh Gaya Hidup, Kualitas 

Produk dan Harga Terhadap Keputusan Pembelian Hijab (Studi pada Konsumen 

Alyc Hijab Tanah Grogot). Pendekatan yang digunakan adalah pendekatan 

kuantitatif . sampel diambil sebanyak 100 responden dengan teknik non probability 

sampling. Pengumpulan data menggunakan kuesioner dan analisis data 

menggunakan regresi linier berganda. 

Hasil penelitian menunjukan bahwa gaya hidup (X1) berpengaruh tidak 

signifikan terhadap keputusan pembelian (Y), kualitas produk (X2) berpengaruh 

signifikan terhadap keputusan pembelian (Y), harga (X3) berpengaruh signifikan 

terhadap keputusan pembelian (Y). Secara simultan gaya hidup (X1), kualitas 

produk (X2) dan harga (X3) berpengaruh terhadap keputusan pembelian (Y). 

Kata Kunci: Gaya Hidup, Kualitas Produk, Harga, Keputusan Pembelian 
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ABSTRACT 

Elvina Fidyah Romdayani, 1810412620003, 2025, The Influence of 

Lifestyle, Product Quality and Price on Hijab Purchase Decisions (Study on Alyc 

Hijab Tanah Grogot Consumers), under the Guidance of Maryono 

This research aims to test the Influence of Lifestyle, Product Quality and 

Price on Hijab Purchase Decisions (Study on Alyc Hijab Tanah Grogot 

Consumers). The approach used is a quantitative approach. a sample was taken by 

100 respondents with the non- probability sampling technique. Data collection 

using questionnaires and data analysis using multiple linear regression. 

Research results show that lifestyle (X1) has an insignificant effect on 

purchasing decisions (Y), product quality (X2) has a significant effect on 

purchasing decisions (Y), price (X3) has a significant effect on purchasing 

decisions (Y). Simultaneously lifestyle (X1, product quality (X2) and price (X3) 

affect purchasing decisions (Y). 

Keywords: Lifestyle, Product Quality, Price, Purchase Decision 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xvii 
 

 

DAFTAR ISI  

 

LEMBAR PENGESAHAN ........................................................................................................ i 

KATA PENGANTAR............................................................................................................... x 

ABSTRAK ............................................................................................................................. xv 

ABSTRACT .......................................................................................................................... xvi 

DAFTAR ISI ........................................................................................................................ xvii 

DAFTAR TABEL .................................................................................................................. xxi 

DAFTAR GAMBAR ............................................................................................................. xxii 

DAFTAR LAMPIRAN ......................................................................................................... xxiii 

BAB I PENDAHULUAN ......................................................................................................... 1 

1.1 Latar Belakang ..................................................................................................... 1 

1.2 Perumusan Masalah.......................................................................................... 12 

1.3 Tujuan Penelitian .............................................................................................. 12 

1.4 Manfaat Penelitian ............................................................................................ 13 

BAB II TINJAUAN PUSTAKA ............................................................................................... 14 

2.1 Pengertian Pemasaran ............................................................................................ 14 

2.1.1 Bauran Pemasaran ........................................................................................... 15 

2.2 Perilaku Konsumen ................................................................................................. 16 

2.2.1 Pengertian Perilaku Konsumen ........................................................................ 16 

2.2.2 Model-Model Perilaku Konsumen ................................................................... 16 

2.2.3 Faktor-Faktor Yang Mempengaruhi Perilaku Konsumen ................................. 18 

2.2.3 Jenis Perilaku Pembelian .................................................................................. 21 

2.3 Gaya Hidup .............................................................................................................. 23 

2.3.1 Pengertian Gaya Hidup .................................................................................... 23 

2.3.2  Pengukuran Gaya Hidup Konsumen................................................................ 24 

2.3.3 Jenis-Jenis Gaya Hidup ..................................................................................... 25 

2.3.4 Indikator Gaya Hidup ....................................................................................... 27 



xviii 
 

2.3.5 Manfaat Memahami Gaya Hidup Konsumen ................................................... 28 

2.3.6 Faktor-Faktor Yang Mempengaruhi Gaya Hidup ............................................. 29 

2.4 Produk ..................................................................................................................... 30 

2.4.1 Pengertian Produk ........................................................................................... 30 

2.4.2 Klasifikasi Produk ............................................................................................. 31 

2.4.3  Pengertian Kualitas Produk ............................................................................. 33 

2.4.4 Dimensi Kualitas Produk .................................................................................. 33 

2.5 Harga ....................................................................................................................... 35 

2.5.1 Pengertian Harga ............................................................................................. 35 

2.5.2 Strategi Penetapan Harga ................................................................................ 37 

2.5.3 Tujuan Penetapan Harga .................................................................................. 38 

2.5.4 Indikator Harga ................................................................................................ 39 

2.6 Keputusan Pembelian ............................................................................................. 41 

2.6.1 Pengertian Keputusan Pembelian .................................................................... 41 

2.6.2 Proses Pengambilan Keputusan Pembelian ..................................................... 42 

2.7 Penelitian Terdahulu ............................................................................................... 43 

2.8 Model Penelitian ..................................................................................................... 49 

2.9 Hipotesis.................................................................................................................. 49 

BAB III METODE PENELITIAN ............................................................................................. 51 

3.1  Pendekatan Penelitian ........................................................................................... 51 

3.2  Desain Penelitian .................................................................................................... 51 

3.3  Lokasi Penelitian..................................................................................................... 51 

3.4  Populasi dan Sampel .............................................................................................. 52 

3.4.1  Populasi ........................................................................................................... 52 

3.4.2 Sampel .............................................................................................................. 52 

3.5 Definisi Operasional Variabel .................................................................................. 53 

3.6 Tehnik Pengumpulan Data ...................................................................................... 62 

3.7 Tehnik Analisa Data ................................................................................................. 62 

3.7.1. Skala Pengukuran ...................................................................................... 62 

3.7.2. Uji Validitas dan Realibilitas ...................................................................... 63 

3.7.3. Uji Asumsi Klasik ....................................................................................... 64 

3.7.4. Analisis Regresi Linier Berganda ............................................................... 66 

3.7.5. Analisis Statistik Deskriptif ........................................................................ 67 



xix 
 

3.7.6. Uji Hipotesis .............................................................................................. 68 

BAB IV HASIL PENELITIAN ................................................................................................. 71 

4.1 Profil Responden ............................................................................................... 71 

4.1.1 Karakteristik Berdasarkan Usia Responden .............................................. 71 

4.1.2 Karakteristik Responden Berdasarkan Pekerjaan ..................................... 72 

4.1.3 Karakter Responden Berdasarkan Penghasilan ........................................ 73 

4.1.4 Karakteristik Responden Berdasarkan Berapa Kali Pembelian ................. 73 

4.2 Deskriptif Variabel............................................................................................. 74 

4.2.1 Gaya Hidup ................................................................................................ 74 

4.2.2 Kualitas Produk ......................................................................................... 77 

4.2.3 Harga ......................................................................................................... 80 

4.2.4 Keputusan Pembelian ............................................................................... 83 

4.3 Hasil Uji Validitas dan Reliabilitas ..................................................................... 85 

4.3.1 Uji Validitas ............................................................................................... 85 

4.3.2 Uji Reliabilitas ............................................................................................ 87 

4.4 Hasil Uji Asumsi Klasik ....................................................................................... 87 

4.4.1 Uji Normalitas ........................................................................................... 87 

4.4.2 Uji Multikolinearitas .................................................................................. 90 

4.4.3 Uji Heteroskedastisitas ............................................................................. 90 

4.4.4 Hasil Analisis Regresi Linier Berganda ....................................................... 92 

4.5 Pengujian Hipotesis ........................................................................................... 94 

4.5.1 Uji Regresi Secara Parsial (t) ..................................................................... 94 

4.5.2 Uji Regresi Secara Simultan (Uji F) ............................................................ 95 

4.5.3 Uji Koefisien Determinasi (R2) .................................................................. 96 

BAB V PEMBAHASAN HASIL .............................................................................................. 97 

5.1 Pembahasan ...................................................................................................... 97 

5.1.1 Pengaruh Gaya Hidup terhadap Keputusan Pembelian............................ 98 

5.1.2 Pengaruh Kualitas Produk terhadap Keputusan Pembelian ................... 101 

5.1.3 Pengaruh Harga terhadap Keputusan Pembelian ................................... 103 

5.1.4 Pengaruh Gaya Hidup, Kualitas Produk dan Harga terhadap Keputusan 

Pembelian ............................................................................................................... 105 

5.2 Hasil Model Penelitian .................................................................................... 107 

5.3 Keterbatasan Penelitian .................................................................................. 109 



xx 
 

BAB VI PENUTUP ............................................................................................................. 111 

6.1 Kesimpulan ............................................................................................................ 111 

6.2 Saran ..................................................................................................................... 111 

1. Saran Akademis ............................................................................................... 111 

2. Saran praktis ................................................................................................... 112 

DAFTAR PUSTAKA ........................................................................................................... 114 

LAMPIRAN 1 Kuesioner Penelitian .................................................................................. 117 

LAMPIRAN 2 Output SPSS versi 26 Distribusi Frekuensi .................................................. 121 

LAMPIRAN 3 Output SPSS versi 26 Uji Validitas, Uji Reliabilitas, Uji Asumsi Klasik dan Uji 

Hipotesis .......................................................................................................................... 127 

 

  



xxi 
 

DAFTAR TABEL 

Tabel 1.1 Daftar harga jibab Alyc ........................................................................... 9 

Tabel 1. 2 Daftar harga jilbab bermerek ............................................................... 10 

Tabel 2. 1 Dimensi Pengukuran Gaya Hidup ....................................................... 25 

Tabel 2. 2 Penelitian Terdahulu ............................................................................ 43 

Tabel 3. 1 Operasional Variabel............................................................................ 61 

Tabel 3. 2 Instrumen Skala Likert ......................................................................... 63 

Tabel 3. 3 Rentang Kategori Jawaban Responden ................................................ 67 

Tabel 3. 4 Pedoman Interpretasi Koefisien Korelasi ............................................ 70 

Tabel 4. 1 Karakteristik Responden Berdasarkan Usia Responden ...................... 71 

Tabel 4. 2 Karakteristik Responden Berdasarkan Pekerjaan ................................ 72 

Tabel 4. 3 Karakteristik Responden Berdasarkan Penghasilan ............................. 73 

Tabel 4. 4 Karakteristik Responden Berdasarkan Berapa Kali Pembelian ........... 73 

Tabel 4. 5 Distribusi Frekuensi Gaya Hidup ......................................................... 74 

Tabel 4. 6 Distribusi Frekuensi Kualitas Produk .................................................. 77 

Tabel 4. 7 Distribusi Frekuensi Harga .................................................................. 80 

Tabel 4. 8 Distribusi Frekuensi Keputusan Pembelian ......................................... 83 

Tabel 4. 9 Hasil Uji Validitas ................................................................................ 86 

Tabel 4. 10 Hasil Uji Reliabilitas .......................................................................... 87 

Tabel 4. 11 Hasil Uji Kolmogorov-Smirnov ........................................................ 89 

Tabel 4. 12 Hasil Uji Multikolinearitas................................................................. 90 

Tabel 4. 13 Hasil Uji Park ..................................................................................... 91 

Tabel 4. 14 Hasil Analisis Regresi Linier Berganda ............................................. 92 

Tabel 4. 15 Hasil Uji t ........................................................................................... 94 

Tabel 4. 16 Hasil Uji F .......................................................................................... 95 

Tabel 4. 17 Hasil Uji R2 ....................................................................................... 96 

 

  



xxii 
 

DAFTAR GAMBAR  

Gambar 2. 1 Model Perilaku Konsumen (Kotler Keller 2016 Hal 266) ............... 17 

Gambar 2. 2 Jenis Perilaku Pembelian .................................................................. 21 

Gambar 2. 3 Peroses Pengambilan Keputusan Pembelian .................................... 42 

Gambar 2. 4 Kerangka Konseptual ....................................................................... 49 

Gambar 4. 1 Histogrm Uji Normalitas .................................................................. 88 

Gambar 4. 2 Normal Probability Plot ................................................................... 88 

Gambar 4. 3 Hasil Uji Scatterplot ......................................................................... 91 

Gambar 5. 1 Hasil Model Penelitian ................................................................... 107 

 

  



xxiii 
 

DAFTAR LAMPIRAN 

LAMPIRAN 1 Kuesioner Penelitian......................................................................... 117 

LAMPIRAN 2 Output SPSS versi 26 Distribusi Frekuensi ................................... 121 

LAMPIRAN 3 Output SPSS versi 26 Uji Validitas, Uji Reliabilitas, Uji Asumsi 

Klasik dan Uji Hipotesis .............................................................................................. 127 

 

 


