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ABSTRAK

Mujalifah, 2026. Analisis Faktor — Faktor Determinan Niat Pembelian Ulang
Online pada Konsumen E-commerce. Skripsi, Program Studi Pendidikan
Ekonomi, FKIP Universitas Lambung Mangkurat Banjarmasin, (Pembimbing I :
Dr. Ananda Setiawan, M.Pd. Pembimbing II : Syaripudin Bahar, S.Pd., M.A.B.).

Penelitian ini bertujuan untuk menganalisis pengaruh perceived ease of use,
perceived usefulness, confirmation, trust, perceived enjoyment, satisfaction
terhadap online repurchase intention di kalimantan selatan. Fenomena
meningkatnya pertumbuhan teknologi seperti e-commerce karena dianggap lebih
praktis, hemat waktu. Penelitian ini menggunakan pendekatan kuantitatif dengan
teknik analisis Structural Equation Modeling berbasis Partial Least Squares
(SEM-PLS) untuk menguji hubungan antar variabel. Sampel penelitian terdiri dari
masyarakat Kalimantan Selatan yang pernah melakukan pembelian ulang online.
Data dikumpulkan dari 304 responden yang memiliki pengalaman menggunakan
platform e-commerce. Hasil penelitian menunjukkan bahwa perceived ease of use
berpengaruh positif dan signifikan terhadap perceived usefulness, Trust dan
satisfaction, perceived enjoyment juga berpengaruh positif dan signifikan terhadap
online repurchase intention. Selain itu Confirmation. Trust tidak berpengaruh
signifikan terhadap perceived usefulness. Namun, frust tidak berpengaruh
signifikan terhadap online repurchase intention. Temuan ini menunjukkan bahwa
meskipun kemudahan penggunaan dan kegunaan dapat meningkatkan
kepercayaan pengguna, hal tersebut belum cukup untuk mendorong niat
pembelian ulang secara langsung. Faktor lain seperti kepuasan dan pengalaman
pengguna diduga memiliki peran yang lebih dominan dalam mempengaruhi
repurchase intention.

Kata Kunci : perceived ease of use, perceived usefulness, confirmation, trust,
perceived enjoyment, satisfaction, online repurchase intention, E-commerce
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ABSTRACT

Mujalifah, 2026. Analysis of Determinants of Online Repurchase Intention in E-
commerce Consumers. Thesis, Economic Education Study Program, Faculty of
Teacher Training and Education, Lambung Mangkurat University, Banjarmasin,
(Supervisor I: Dr. Ananda Setiawan, M.Pd. Supervisor II: Syaripudin Bahar,
S.Pd., M.A.B.).

This study aims to analyze the influence of perceived ease of use, perceived
usefulness, confirmation, trust, perceived enjoyment, satisfaction on online
repurchase intention in South Kalimantan. The phenomenon of increasing
technological growth such as e-commerce because it is considered more practical,
time-saving. This study uses a quantitative approach with Structural Equation
Modeling analysis techniques based on Partial Least Squares (SEM-PLS) to test
the relationship between variables. The research sample consisted of South
Kalimantan people who had made online repurchases. Data was collected from
304 respondents who had experience using e-commerce platforms. The results of
the study show that perceived ease of use has a positive and significant effect on
perceived usefulness, trust and satisfaction, perceived enjoyment also has a
positive and significant effect on online repurchase intention. In addition,
Confirmation. Trust has no significant effect on perceived usefulness. However,
trust has no significant effect on online repurchase intention. These findings
suggest that while ease of use and usability can increase user trust, it is not
enough to drive direct repurchase intent. Other factors such as satisfaction and
user experience are thought to have a more dominant role in influencing
repurchase intention.

Kata Kunci : perceived ease of use, perceived usefulness, confirmation, trust,
perceived enjoyment, satisfaction, online repurchase intention, E-commerce
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MOTTO

“Setiap tantangan adalah kesempatan untuk tumbuh dan menjadi

lebih kuat”

“Bekerja keraslah dalam diam dan biarkan kesuksesan yang

berbicara”

(Work hard in silence and let success do the talking)

“Bismillah’

“Di balik gelar ini, ada dua nama yang tak pernah lelah: Ayah
yang menguatkan, ibu yang mendoakan dan ini kupersembahkan

untuk mereka yang menjadi alasan aku tak menyerah”
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