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ABSTRAK  

Maulidatul Huda, 2110412320078, (2025). Pe$rbandingan Cita Rasa dan 

Ke$ragaman Me$nu te$rhadap Ke$puasan Konsume$n pada KFC dan Riche$e$se$ Factory 

Ahmad Yani Banjarmasin, di bawah bimbingan: Dr. Maryono, S.Sos., M.Si. 

Industri re$storan ce$pat saji di Kota Banjarmasin te$rus be$rke$mbang de$ngan 

KFC dan Riche$e$se$ Factory se$bagai dua me$re$k yang diminati. Cita rasa dan 

ke$ragaman me$nu me$njadi faktor pe$nting yang me$me$ngaruhi pe$ngalaman se$rta 

ke$puasan konsume$n. Pe$ne$litian ini be$rtujuan untuk me$mbandingkan pe$rse$psi 

konsume$n te$rhadap cita rasa, ke$ragaman me$nu, dan tingkat ke$puasan konsume$n 

pada ke$dua re$storan te$rse$but.  

Pe$ne$litian me$nggunakan me$tode$ kuantitatif komparatif de$ngan pe$nde$katan 

surve$i. Sampe$l be$rjumlah 100 re$sponde$n te$rdiri dari 50 konsume$n KFC dan 50 

konsume$n Riche$e$se$ Factory yang dipilih me$lalui te$knik purposive$ sampling. Data 

dikumpulkan me$nggunakan kue$sione$r skala Like$rt dan dianalisis de$ngan statistik 

de$skriptif se$rta uji be$da inde$pe$nde$nt sample$ t-te$st. 

Hasil pe$ne$litian me$nunjukkan tidak te$rdapat pe$rbe$daan signifikan antara 

KFC dan Riche$e$se$ Factory dalam aspe$k cita rasa, ke$ragaman me$nu, maupun 

ke$puasan konsume$n, de$ngan se$luruh variabe$l be$rada pada kate$gori sangat baik. 

Te$muan ini me$ne$gaskan pe$ntingnya konsiste$nsi cita rasa dan inovasi me$nu se$bagai 

strate$gi untuk me$mpe$rtahankan ke$puasan konsume$n di te$ngah pe$rsaingan industri 

re$storan ce$pat saji. 

 

Kata Kunci: Cita Rasa, Ke$ragaman Me$nu, Ke$puasan Konsume$n. 
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ABSTRACT  

Maulidatul Huda, 2110412320078, (2025). Comparison of Taste$ and Me$nu 

Dive$rsity on Custome$r Satisfaction at KFC and Riche$e$se$ Factory Ahmad Yani 

Banjarmasin. Supe$rvise$d by: Dr. Maryono, S.Sos., M.Si. 

The$ fast food re$staurant industry in Banjarmasin continue$s to grow, with KFC 

and Riche$e$se$ Factory be$coming two of the$ most pre$fe$rre$d brands. Taste$ and me$nu 

dive$rsity are$ conside$re$d ke$y factors influe$ncing consume$r e$xpe$rie$nce$ and 

satisfaction. This study aims to compare$ consume$r pe$rce$ptions of taste$, me$nu 

dive$rsity, and custome$r satisfaction le$ve$ls be$twe$e$n the$ two re$staurants. 

The$ re$se$arch applie$d a comparative$ quantitative$ me$thod using a surve$y approach. 

The$ study sample$ consiste$d of 100 re$sponde$nts, comprising 50 KFC custome$rs and 

50 Riche$e$se$ Factory custome$rs se$le$cte$d through purposive$ sampling. Data we$re$ 

colle$cte$d using a Like$rt scale$ que$stionnaire$ and analyze$d by applying de$scriptive$ 

statistics and an inde$pe$nde$nt sample$ t-te$st. 

The$ re$sults indicate$d no significant diffe$re$nce$ be$twe$e$n KFC and Riche$e$se$ 

Factory in te$rms of taste$, me$nu dive$rsity, and custome$r satisfaction, with all 

variable$s cate$gorize$d as ve$ry good. The$se$ findings e$mphasize$ the$ importance$ of 

maintaining taste$ consiste$ncy and me$nu innovation as core$ strate$gie$s to sustain 

custome$r satisfaction amidst the$ compe$titive$ fast food industry in Banjarmasin. 

 

Keywords: Taste$, Me$nu Dive$rsity, Custome$r Satisfaction. 
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