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ABSTRAK 

Syahreza Akbar, 1910412310023, 2024. Pengaruh Price Discount dan In 

Store Display Terhadap Impulse Buying Pada Miniso Store Duta Mall Banjarmasin. 

Dibawah bimbingan: Rizki 

Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh Price 

Discount dan In Store Display terhadap Impulse Buying Pada Miniso Store Duta 

Mall Banjarmasin. Penelitian ini menggunakan pendekatan kuantitatif dengan 

desain penelitian survey dan tipe penelitian eksplanatori. Sampel penelitian ini 

berjumlah 100 responden dengan menggunakan Teknik sampling insidental. 

Teknik pengumpulan data menggunakan kuisoner dengan Teknik Analisa data 

menggunakan SPSS (Statistical Product and Service Solutions). 

Hasil penelitian membuktikan bahwa Price Discount berpengaruh 

signifikan terhadap Impulse Buying, In Store Display berpengaruh signifikan 

terhadap Impulse Buying, Price Discount dan In Store Display berpengaruh 

signifikan secara simultan terhadap Impulse Buying Pada Miniso Store Duta Mall 

Banjarmasin. 

Kata Kunci : price discount, in Store display, impulse buying 
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ABSTRACT 

Syahreza Akbar, 1910412310023, 2024. The Effect of Price Discounts and 

In Store Displays on Impulse Buying at the Miniso Store Duta Mall Banjarmasin. 

Under the guidance of: Rizki 

This research aims to determine and test the effect of Price Discount and In 

Store Display on Impulse Buying at Miniso Store Duta Mall Banjarmasin. This 

research uses a quantitative approach with a survey research design and 

explanatory research type. The sample for this research consisted of 100 

respondents using incidental sampling technique. Data collection techniques use 

questionnaires with data analysis techniques using SPSS (Statistical Product and 

Service Solutions). 

The research results prove that Price Discount has a significant effect on 

Impulse Buying, In Store Display has a significant effect on Impulse Buying, Price 

Discount and In Store Display have a significant effect simultaneously on Impulse 

Buying at the Miniso Store Duta Mall Banjarmasin. 

Keywords: price discount, in store display, impulse buying 
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